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With the support of
Italy in South Africa:
• Embassy of Italy

796, George Avenue 0083 Arcadia, Pretoria
Tel.: +27 12 4230 000 - Fax.: +27 12 4305 547
E-mail: segreteria.pretoria@esteri.it

Dear reader,

W

elcome to the 5th issue of My Italian Link magazine. With spring in
South Africa creeping in, and Jacaranda trees blooming, the end of
the beach season in Italy is upon us. Autumn in Italy brings its own
plethora of cultural and sports events, fashion collections and in-season gastronomic delicacies – such as Piemonte’s truffles and mushrooms!
This time our Travel Journal will bring you to amazing Piemonte, situated at the
base of the Italian Alps, with our selection of activities, must-sees in the region and
a focus article on Torino. We will also dive into the world of MotoGP with an exclusive interview with famous Italian rider, Valentino Rossi. Live vicariously through a
special event, where Mampho Brescia test drives the new Ferrari GTC4Lusso;
discover elite Italian schools such as L’Orientale and Fabrica; and meet with the
talented Marco Cianfanelli. You will also have the opportunity to discover Zegna’s
SS18 menswear collection, presented at Milan’s fashion week in June.
Feel free to take advantage of the free yearly subscription to the digital version
of My Italian Link. You will be updated with the latest news, trends and articles
about Italy throughout 2017! My Italian Link is also available online at
www.myitalianlink.com. Do not forget to visit us on Facebook and Instagram!
Like, follow, share – we would love to have your feedback!
Audrey ROBIN • Editor-in-chief & Copy Editor

COVER PHOTO

City of Torino,
in Piemonte

Beautiful twilight panorama
of Torino, the capital city of the
Piemonte region – in northern
Italy, with Mole Antonelliana
and the snowy Alps in the
background.
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If you're planning a holiday in Italy
and you want to stay connected,
ExpressoWiFi is the best solution
for you!
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Upcoming events... in Italy

NEWS
...............................
AGENDA

Discovery
This exhibition showcases
over 60 of Monet’s pieces,
including his early works,
his landscapes, and
the flowers and trees that
he painted obsessively during
the final years of his career.
The collection is on loan
from the Marmottan Monet
Museum in Paris. It was
donated to the Marmottan
after Monet’s death by
his son, Michel. Monet is
conventionally considered
the father of impressionism.
Indeed, the very term
‘impressionism’ comes
from one of Monet’s early
paintings, painted in the
newly discovered technique,
and named Impression,
Soleil Levant. Tickets and info:
|• www.ticketone.it &
www.ilvittoriano.com

119TH FIERACAVALLI
26 - 29 October, Veronafiere
Exhibition Centre, 8 Viale del
Lavoro, 37135 Verona
Verona is the place to be
for horse lovers this October!
From show jumping to
dressage, from western to
traditional riding, everything
has a spot in this impressive
fair. More than 3,000 horses
and 762 exhibitors will
be presented during the
four-day event. Don’t miss
the only Italian leg of the
Longines FEI Show Jumping
World Cup™, the Grand Prix
of which takes place on the
Sunday. Family areas and
kids’ entertainment will make
the fair enjoyable for the
little ones, with an endearing
range of work horses,
race horses and ponies
for everyone to enjoy!
Tickets and info:
|• www.fieracavalli.it/en

LUCCA COMICS
& GAMES FESTIVAL
01-05 November,
Lucca, 55000 Lucca
Lucca’s International
Comics & Games Festival
offers fans access to
their favourite characters,
animations, illustrations and
games. Artists from all over
the world gather at this
unmissable fair, where fantasy
reigns supreme. In the comics
area, the audience has
the opportunity to meet some
of the industry’s most relevant
illustrators, or to buy, sell
and exchange comics and
books of all kinds. The games
stage hosts live roleplaying
games, with cosplayers
from all genres! Live readings,
performances and displays
abound, while gadgets and
toys aplenty are on offer!
Tickets and info:
|• wwwluccacomicsand
games.com

THE 74TH VENICE
INTERNATIONAL
FILM FESTIVAL
30 August - 9 September,
Lido di Venezia,
027042 Venezia
Organised by La Biennale
di Venezia, Europe’s most
prominent film festival
brings the razzle-dazzle
of Hollywood to the sandy
beach of the Venice Lido.
Celebrity directors, screen
stars, and journalists from
around the world gather
at the Lido’s theatre and
events halls. Who knows?
You could run into
your favourite actor or
actress – probably sipping
a cappuccino in one of
the cafes along the Lido’s
promenade or shopping
in Venice. Last year’s judges
favoured the celebrated
La La Land, leading
to its Academy Award.
Tickets and info:
|• www.labiennale.org

THE 57TH VENICE INTERNATIONAL ART EXHIBITION
13 May - 26 November,
Arsenale and Giardini delle Biennale,
30122 Venezia
This year’s edition, entitled ‘Viva Arte Viva’, primarily
takes place at the Arsenale di Venezia, and the Giardini
della Biennale, but exhibitions also take place all over
the city. The installations, events and performances
can be found all over the Calli (the little waterways
characteristic of Venice.) The Biennale, as the event
is also known, is one of the most authoritative
contemporary art exhibitions in Europe, and for many
artists has been a galvanising force in their career.
This year, 120 artists from 51 different countries
will be showcasing their work. Tickets and info:
|• www.labiennale.org
-Il mondo magico
Curated by Cecilia Alemani
Photo by Italo Rondinella
Courtesy of La Biennale di Venezia

CAPE TOWN PIZZA & PASTA FESTIVAL
11:00 am, 16 September, The Range,
Tokai, Cape Town
If you love Italian food (and we’re sure
you do) save this date! Foosic Productions
brings you pizza and pasta galore.
Live entertainment will be provided
by Majozi, Sean Koch Trio, Daniel Baron,
Minx, and many more. Expect food stands,
tasting coupons and a nice play area for
the little ones - something for every member
of the family! Tickets are available at
|• www.webtickets.co.za

Exhibitors: Roberto Cuoghi, Imitazione di Cristo
57th International Art Exhibition - La Biennale di Venezia,
Viva Arte Viva
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CLAUDE MONET
EXHIBITION
19 October - 28 January,
Complesso del Vittoriano
Ala Brasini, Via di San Pietro
in Carcere, 00186 Roma

... in South Africa
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CATTEDRALE VEGETALE

Unique and unusual sights

(TREE CATHEDRAL)

‘Earth Art’ architect, Giuliano
Mauri’s all-vegetation cathedral,
where nature is allowed
to transform man-made art.
24013 Oltre il Colle,
Bergamo 24013

Each issue, My Italian Link offers you a list of geological
mysteries, architectural oddities, and historical uniquities!
These strange and unusual places will add an extraordinary
sense of intrigue to your holiday in ‘The Boot’.

SATURNIA
CASCATE DEL MULINO

(SATURNIA THERMAL SPRINGS)

© Markus Bernet

These waterfalls have been
carved into the rock over
3,000 years, creating natural
pools of a constant 37.5°C.
Via della Follonata, Saturnia
58014, Manciano GR

© Dimitris Kamaras

VALLONE DEI MULINI
(VALLEY OF MILLS)

This 35,000-year-old crevice,
filled with abandoned flour
and saw mills, is a glimpse
into a post-apocalyptic world.
Viale Enrico Caruso,
Sorrento 80067, Naples

LIBRERIA ACQUA ALTA (BOOKSTORE OF HIGH WATERS)
This beautiful bookstore keeps its product and sense of humour intact
by storing their literature in basins and bathtubs to avoid Venetian floods!
5173 Calle Longa S. Maria Formosa, 5176/b, 30122 Castello, Venezia

A community of travellers
Promoting Italy’s beauty for over 120 years, the Touring Club Italiano is a non profit organization uniting local and foreign travellers
under the flag of responsible and sustainable tourism. The Touring
has more than 3,300 volunteers in 70 places ‘Open for You’ across
30 cities, including Palazzo del Quirinale and Palazzo della Farnesina in Rome, and Teatro di Corte at the Reggia di Caserta.
Since 1894, the Touring Club Italiano has been supporting environmentally friendly tourism and instilling curiosity, attention and
sensibility in every traveller. Able to keep up with technology and
new trends, the Touring continues to inspire us to venture into
Italy and discover its details and its people’s everyday life.

Guides and publications
Among the initiatives of the Touring Club Italiano, a thorough series
of travel guides covers a wide variety of travel choices in the twenty
regions of Italy. The guides are published in Italian and English and
meet the tourists’ every need with tips about road signs and maps,
touristic information and local certifications of quality. The books
focus on specific locations, topics and travel choices.

Advertorial

The Orange Flag
In the last 17 years, 224 Italian towns with less than 15,000 residents have been awarded
the Touring Club’s Orange Flag. The Orange Flag is the Touring Club’s certificate of
quality for historical heritage sites. We present three must-see towns suggested to you by
the Touring Club Italiano.

The Touring magazine is read monthly by 280,000 subscribers and
can also be seen in its digital version via tablet or smart phone.
Information, tips and suggestions are constantly updated on the
website, www.touringclub.it, which is visited by more than
500,000 readers who choose Touring Club every month.

Italy World Heritage
This book illustrates and describes 50 of the wonders recognised
by Unesco as World Heritage sites in ltaly. The guide presents a
close-up and a panoramic image of each location, drawing the
viewer’s attention to amazing details, and at the same time portraying majestic views of the sites. A literary quote accompanies
the description of each place, for a poetic glimpse into its uttermost beauty. The guide has 240 pages featuring original images
of some of the world’s most astonishing views.

BRISIGHELLA

MONTEMARCELLO

CERVO

Located just a few kilometres away from the
city of Imola, in Emilia-Romagna, the village
of Brisighella showcases its medieval history
in the Maghinardo tower and the fort, facing
the city centre and Via degli Asini. Visit Brisighella to enjoy its diverse calendar of events,
and its famous top quality Brisighello extra-virgin olive oil.

The Ligure town of Montemarcello overlooks
the beautiful Gulf of La Spezia. This classy
tourist destination, with its quiet and warm alleys, is ideal for a peaceful vacation. Don’t
miss the Montemarcello-Magra regional park,
stretching across the Magra River, and the
hundreds of hiking trails in the hills and
headlands of Liguria.

Dominated by the Castle of Clavesana, the
small city of Cervo near Imperia (Liguria)
faces the Mediterranean Sea in a striking
combination of mountain cliffs and rocky
shores. Visit Cervo to learn all about the traditional farming and sailing activities in the old
town, and to shop in the artisanal workshops
under the old fortress.

FOR MORE INFORMATION ABOUT THE GUIDE AND OTHER BOOKS PUBLISHED BY THE
TOURING CLUB ITALIANO, VISIT THE ONLINE STORE AT TOURINGCLUBSTORE.COM

TRAVEL JOURNAL
...............................
REGION PIEMONTE

TAME AND
INDOMITABLE
PIEMONTE

White mountains or green hills? Glaciers or still lakes?
Industrial districts or medieval villages? The choice
is yours! Dense in history, rich in natural wonders,
famous for its food and wine, the region of Piemonte
conceals pleasant surprises for every traveller.

ITALY | Piemonte

Autumnal hills and snowy mountains in Piemonte, Italy.

|• www.visitpiemonte.com

cludes magnificent buildings, palaces, hunting lodges, and historical gardens built
between the 16th and 18th centuries in and
around starting with the Reggia di Venaria.
Torino, the capital of Piemonte, is often aptly
considered the capital of culture and firstclass gastronomy, thanks to its priceless heritage of events, monuments and more than
80 must-see museums, such as the wellknown Egyptian Museum, the scenic Automotive Museum and the memorabilia-filled
National Cinema Museum, hosted in the Mole
Antonelliana. But Torino and Piemonte are
also synonymous with art, and contemporary
art in particular, as it was here that many of the
great artists of the 20th century developed signature techniques and trends. In addition to
its cultural offerings, the city boasts tantalising
markets and award-winning restaurants that

make for a delicious culinary exploration. Piemonte, as the name suggests, is located at
the foot of the Italian Alps, and is home to
peaks of extraordinary beauty, including
Monte Rosa, the second highest mountain in
Europe; Monviso, from which the mighty River Po (Italy’s longest river) originates; and
the Gran Paradiso massif. A beautiful landscape made of rolling hills, the water-rich
plains between Novara and Vercelli – the socalled “checkered sea” – dedicated to the
cultivation of a great range of unique rice varieties, and the lakes spread all over the territory – from the alpine lakes to the enchanting
Lake Maggiore and Lake Orta.
Antonella Parigi, MEC for Culture
and Tourism Industry - Regione Piemonte

1
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A

land of vineyards and hills, mountains
and lakes, artistic and architectural
treasures, involving all the senses:
this is Piemonte, where unique natural landscapes are in harmonious coexistence with a
rich cultural heritage of historical, artisan and
enogastronomic traditions. A region to discover, thanks to a wide range of culture, sport
and art events at international level all year
round. Renowned worldwide for its culinary
richness and the outstanding quality of its food
and wine products, Piemonte also offers spectacular UNESCO World Heritage Sites to explore: from the amazing setting of the Langhe
Roero and Monferrato vineyards, to the
15 royal residences – symbols of the political
prestige and the refined culture of the Savoy
dynasty. Unique in Europe, the magnificent
complex known as the “Crown of Delights” in-
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TRAVEL JOURNAL
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REGION PIEMONTE

A
HISTORICAL
HUB

FAIRS AND
SQUARES

Cast on the eastern side of the Alps, the
region of Piemonte is at the border of two
worlds. On the one hand, it has a history of
trade, conflicts and alliances with the southern French provinces of Dauphiny and
Savoy. On the other hand, it is deeply rooted
in the Italian and Mediterranean traditions.
It houses the springs of the Po River, which
cuts through the north of Italy, and produces
some of the most characteristic food and
wine products on the peninsula.

A Carmagnola and Asti
Piemonte’s enchanting medieval heritage is
displayed annually, as each city, town and
village in the region hosts their yearly food
fairs, harvest festivals and traditional rendezvous. Wines, cheeses, cured meats, truffles, mushrooms and chestnuts are among
the best sellers. The highly anticipated Sagra
del Peperone (Pepper Festival) in Carmagnola, and the Festival delle Sagre (Festival
of Festivals) in Asti are the ideal meeting
place for farmers, buyers and sightseers.

Once inhabited by the ancient Taurini, icy
Piemonte witnessed Hannibal’s heroic elephant-ride across the Alps, and was later
occupied by the Romans in 27 BC, becoming an important province of the Mediterranean domain. After the collapse of the
Roman Empire, Piemonte hosted Lombard
and Frankish duchies. In the 11th century,
the royal house of Savoy was instituted in
the area stretching across the Italian and
French slopes of the Alps. The Savoys ruled
Piemonte throughout the Middle Ages and
the Renaissance, and were responsible for
the unification of Italy in 1861. First capital
city of Italy, Torino was a European hub of
the industrial revolution, while rural Piemonte
underwent developments in primary production and cross-border trade.

The Maggiore Lake in Piemonte and its three Borromean Islands.

Gran Paradiso National Park.

Despite its major emphasis on the industrial
development of Italy during the 1950s and
‘60s, globalisation beat out Piemonte’s family-based production. The region renewed
it’s central role in Europe, and fostered mass
tourism when it hosted the Winter Olympics
in 2006. The industrial district of Lingotto became a centre of international exchange, and
today welcomes tourists and visitors to its hundreds of exhibitions, festivals and summits.
In the past ten years, the renovation of tourist
sites and skiing facilities, and the revamping
of fairs and themed events in the region has
made Piemonte a dynamic travel option that
guarantees full satisfaction for adventure and
leisure-seekers alike.

2

Did you know?

The Lingotto building in Turin
used to house one of FIAT’s main factories.

Valle Dell’Orco, Lago di Dres.

Founded in 1899, FIAT (Fabbrica Italiana Automobili Torino) quickly flung Piemonte and
Italy into modernity. The automobile manufacturer and its auxiliary companies, spread
across the region, attracted workmanship from all around the country and triggered a
massive migration that proved to be a stronger motif of unification than the mild policies
instituted by the king and his government. The southern suburbs of Torino housed hundreds of thousands of workers for the Mirafiori and Lingotto plants, and small to medium
automobile enterprises flourished in the province. FIAT’s production played an important
role in the advancement of military technology during the two World Wars, when the myopic ruling of the Savoy family enhanced the tragedies of the conflict, and gave power to
Benito Mussolini. Today, the National Automobile Museum in Torino explores the history
of FIAT and the car manufacTorinog industry both globally and in Italy.
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PIEMONTE
REVAMPED

B Ivrea Carnival
The Ivrea Carnival is considered one of the most
peculiar traditional celebrations in Europe. It is
famous for a solemn parade and the following
Battle of the Oranges. For three days, the city
districts engage in fights and skirmishes using
oranges as weapons, turning the medieval
town into a juicy battlefield.

1
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PALACES,
CASTLES
& ABBEYS

C Fenestrelle Fort
This fortification, which spans over
1,300,000m2, is also known as the 'Piemonte
Great Wall'. Built between 1728 and 1850,
Fenestrelle has never been under siege
and was only attacked in minor skirmishes
during modern wars. Restored and opened
to the public since 1990, the fort is now a
main tourist attraction, and a wonder to
behold in its complexity and mystery. More
than 20,000 tourists climb its perched steps
every year.

REGION PIEMONTE

4 Sacra di San Michele
A halo of myth surrounds the thick walls of the
Sacra di San Michele. Built on an imaginary
line that links it to Mont-Saint-Michel in northern
France, and two sanctuaries dedicated to Saint
Michael in Puglia and Jerusalem, the Sacra
overlooks the city of Avigliana, at the gates of
Turino. Legend has it that a young lady being
chased by soldiers of fortune jumped off the
highest tower of the Sacra, but was saved by
angels and flew to the ground unharmed.
5 Reggia di Venaria
The Reggia di Venaria, in the outskirts of Torino, was a former royal residence dedicated
to the king’s hunting trips. The reggia (palace) is not only a wonder of historical value,
but also a natural hide surrounded by the
broad park of La Mandria, and embellished
by gardens and pools. The reggia celebrates
ten years since its renovation in 2017 with a
particularly busy calendar of events and art
exhibitions.

...AND
THE WILD
PEAKS
5

5

Where the eagles dare and the wolves dwell,
there is a world that city lights and pollution
cannot reach. It is a place of breathtaking
majesty and mystical might. On the brim of
perennial glaciers and sheer drops, populations of deer, boars and groundhogs roam
free amid the alpine flora.

7

Gran Paradiso
The Gran Paradiso National Park is home to
several endangered animal and vegetal species. It was densely populated until modern
times and its villagers practiced steenbok
hunting. The traditional ‘baite’ (mountain cabins) are preserved over the mountain slopes
and pastures, and are now used as shelters
by mountaineers.

3

THE
TEMPERATE
PLAINS...

H Sestriere
Connected to 146 skiable trails, for a total of
400km, the village of Sestriere is one of the
many towns of the Via Lattea (Milky Way), in
Val di Susa. Sestriere hosted the main alpine
ski events of the 2006 Winter Olympics and
several World Sky Championships. It is a first
class choice for ski experts and amateurs, and
is equipped with state of the art facilities. Both
the Giro d’Italia and the Tour de France pass
by Sestriere, and several hiking trails connect
the town to the nearby mountain peaks.

Monviso
The massive mountain of Monviso is visible
from all over Piemonte. With an elevation of
3,841m, it stands out among the mountains of
the Cottian Alps. On one of its slopes, the location of Pian del Re (2,020m) is the source of
the Po River. Its majesty inspired several authors, including Dante, Petrarch and Chaucer.

6

Excavated for millennia by the tributaries of
the Po River, the longest river in Italy, the Piemonte plains are of diverse geology, which
creates unforgettable landscapes. Framed
by the Alps, omnipresent on the horizon, the
mitigated rivers, lakes and hills of the region
are a peaceful environment to explore on
foot, by bicycle or boat.

monte, Lombardy and Switzerland. The colourful hills surrounding the lake well match
the luxuriant vegetation of the three Borromean Islands, once inhabited by the local
aristocracy. The islands are reachable by
boat and have been chosen by many celebrities as the perfect venue for weddings and
as holiday retreats.

Lake Maggiore
In the town of Stresa, the characteristic mists
of the Padana plains caress the shores of
Lake Maggiore, Italy’s second biggest lake,
which demarcates the border between Pie-

F Orta Lake
Writers and philosophers like Nietzsche, Butler, Byron, Balzac and Browning regularly visited the peaceful and unexplored shores of
Lake Orta, near Novara. Here they could find
harmony and inspiration. Its poetic lands-

capes are an ideal getaway for the residents
of Orta San Giulio, a small town stretching
over a peninsula across the lake, whose narrow alleys and low buildings seem to belong
to another era.
G Monferrato and Langhe
The gentle hills of Monferrato and Langhe
are the homeland of the award winning
wines Nebbiolo, Barbera and Dolcetto. The
two regions are renowned as top lifestyle
destinations thanks to the quality of their
structures and their unbeatable services.
Thermal cities like Acqui Terme abound with
spas and hot water springs.

4

8
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Built, conquered, colonised and fought over
for more than 2,000 years, the land of Piemonte has thousands of royal castles, ducal
palaces, forts and abbeys. Most of them
have been restored and are accessible for
guided tours and art exhibitions. Others,
built over the top of steep mountain cliffs,
can only be surmounted by the most adventurous hikers.

TRAVEL JOURNAL
...............................

| w w w . my i t a l ianlink. com

23

TRAVEL JOURNAL
...............................
TURIN

TORINO,
the magical city
under the Alps

With a population of little more than
a million people, Torino is a small
city always on the move. With a host
of cultural activities and a vibrant
nightlife, Torino also houses some
of the best educational institutions
in Italy, historical buildings and
prestigious museums.

Against the backdrop of the Alps, Torino’s Mole Antonelliana overlooks the Po River.

A ROMAN HERITAGE

ITALY | Piemonte
|• www.turismotorino.org
Piazza Castello is lined with museums, cafes and theatres.

The Oval pavilion, an indoor arena for events in Lingotto, Torino.
LINK n° 5
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Built as a Roman citadel, Torino became, in
the late Middle Ages, the residence of the
Royal House of Savoy. Typical of Roman
city planning, Torino’s streets and alleys
often reflect a geometric grid. The Palatine
Gate still guards the entrance into the ancient quarters, where it is still possible to
observe the ruins of a Roman theatre and
hundreds of historical places of the imperial
time. Near the Palatine Gate, Porta Palazzo
is today the biggest open-air market in
Europe. Its thousands of stalls sell local
and international food products, clothes,
watches and second hand goods.
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STARS IN STRIPES
The zebra stripe uniform of Juventus is worn
globally by 300 million football fans. Unmatched leader of Italy’s Serie A, Juventus is
one of the strongest clubs in Europe and has
some of the best players in the world. Founded by Torinese students in 1897 (juventus is
Latin for ‘youth’) and supported by its historical
ties with FIAT, the club is based in the iconic
Juventus Stadium, in the outskirts of Torino.

A PLACE OF KINGS
East of the Roman citadel, the Romanesque
and Baroque architectures of the royal palaces compound the liberty and decor of the
main roads and squares in the city. From
Piazza Castello it is possible to access the
Royal Palace and Madama Palace, the splendid Royal Gardens and the city’s cathedral,
exhibiting the Holy Shrine. A long, covered
walkway reaches Piazza Vittorio across

the majestic Via Po. The walkway was built
by Savoy royalty to reach the Gran Madre
church, on the shore of the Po River, to avoid
the heavy winter rains. One of the biggest
squares in Europe, Piazza Vittorio faces
the hills of Torino and is within sight of the
Cappuccini and Superga hill churches. In the
middle of Via Po, the height of the iconic Mole
Antonelliana, home of the city’s Museum
of Cinema, is a perfect vantage point for a
glimpse into the cityscape of Torino.

4

ARTS, SCIENCE & A SPRINKLE OF MAGIC

2

1

3

1 & 2 • The Museo Nazionale del Cinema, inside the Mole Antonelliana. 3 • The Museo Egizio,
dedicated to Egyptian art and culture. 4 • Palazzo Madama, developed in the 14th century.

The city centre and the neighbouring suburbs
host world renowned theatres, such as the
Regio Opera House and Carignano, and museums such as the GAM (Gallery of Modern
Arts) and the MAO (Museum of Oriental Arts).
The Polytechnic University of Torino is the
oldest and one of the most prestigious engineering schools in Italy. Established in 1859,
it now has now over 5,000 staff members and
30,000 students, many of which come from
abroad. Its departments of Engineering, Architecture and Industrial Design produce world
class graduates and innovative solutions for
the use of Torino’s citizens. Politecnico di
Torino has over 700 contracts every year with
the world’s leading firms in technology and
industrial design.
Torino is also said to be part of a ‘magical
triangle’ connecting it with Lyon, in France,
and Geneva, in Switzerland. Piazza Statuto
constitutes one of the edges of the triangle
and, according to urbad legend, its architecture has extensive reference to Masonic
symbols and is loaded with magical powers.

Formerly known as Delle Alpi Stadium, as it
is surrounded by the Alps, the sports ground
was built for the 1990 FIFA World Cup and renovated between 2006 and 2011. Designed
by the architects Suarez, Zavanella and Giugiaro, the Juventus stadium cost 155 million
euros. At capacity, it holds 41,507 spectators, with 36,000 premium seats and 64 sky
boxes for members of the Juventus Premium
Club. In the six years since its opening it
has hosted several matches of international
relevance, including the 2014 UEFA Europa
League final. On this ground, Juventus was
crowned the Italian champion for six consecutive seasons.
The stadium has an innovative and ecofriendly design. Its premises include the
34,000m2 Area12 mall, with over 60 shops
and a Juventus store; the popular Juventus
Museum, which showcases memorabilia
and documents from the archives of the
most successful football club in Italy; and
the J-Medical centre, with specialist clinics,
operating theatres for outpatient surgery
and a rehabilitation centre, as well as medical facilities for the club’s players. Daily
tours of the stadium allow the guests to explore the dressing rooms, facilities, museum and pitch. The tours are 70 minutes
long and are available in Italian, English,
French, German and Spanish.
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The Baroque style Piazza San Carlo, Torino.
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LESS IS MORE
From the roots of the earth, right onto your
plate. Found underground by skilled hunters,
the truffles of Piemonte will light up a meal
with nothing but a sprinkle of their magic.
Most species of this tuber can be found in the
region: Black, Scorzone, Burgundy, Moscato,
Brumale and especially the award winning
White of Alba. Valued up to €4,000 (R60,000)
per kilo, the White of Alba is the most aromatic
and most desirable of the family.
The flavour of truffles is highly versatile, and can
be used to enhance both savoury and dessert
recipes. Popular egg-based fresh pasta, risotto,
roast beef, asparagus, cream, chocolate and
cake recipes all call for truffles! To enjoy them in
their homeland of Alba, thousands of connoisseurs from across the world flock to the medieval
town every year for the International Fair of the
White Truffle of Alba, which is held from October
to November. The fair is a meeting place for
buyers and sellers to host conferences, shows
and tasting events starring the majestic truffle.

Flavourful Piemonte:
Simple treats of exquisitely sophisticated flavour.
The pride of any Piemontese dining table is the finest
combination of basic yet highly distinctive tastes
from a land on the footsteps of the mighty Alps. The
strong fragrances of Piemonte are unmistakable and
are groomed by the ancient wisdom of local artisans
over generations.

A CHOICE OF RED WINES

NUTS ABOUT CHOCOLATE

The vineyards on the southern hills of Piemonte produce red wines for all palates.
The characteristic dry and full flavour of the
Nebbiolo vines, native to the Langhe area, is
used to produce the strong Barolo and the
softer Barbaresco, the two cornerstones of
Piemonte wines. Cultivated in the Monferrato,
Asti and Alba areas, the vines of Barbera
produce robust and acidic wines with notes
of berries and cherries. The Nebbiolo and
Barbera wines are the perfect match for red
meat, and to accompany the hundreds of varieties of risotto prepared in Piemonte.

Named after Torino’s famous masquerade,
Gianduja chocolate is possibly the most
distinctive treat of Torino, the regional capital of Piemonte. Its mellow taste reflects the
untamed creativity of each bogia nèn (an expression that describes the immovable pride
of the people of Torino), as it was created by
chocolatier Michele Prochet in the late 1700’s
in response to Napoleon’s sanction on products from England, including cocoa. Prochet added hazelnuts from the Langhe-Roero
and Monferrato hills to his chocolate, creating
an affordable and delicious recipe.

Head to the Prunotto winery in Alba for a wine
tour of the 50-hectare Prunotto Estate. Designed by architect Della Piana in 1999, the
Prunotto cellars consist of a modern structure, and produce Barolo, Barolo Bussia, Barbaresco, Barbaresco Bric Turot, Monferrato
Mompertone, Barbera d’Asti and Barbera
d’Alba. Prunotto uses selected grapes in
temperature-controlled facilities, where the
wine is skilfully nested in oak barrels, and
bottled using advanced technology to avoid
oxygenation of the wine.

Gianduja chocolate is produced in different
varieties across Piemonte. Gianduiotti chocolates, invented in 1852 in Torino, come in the
unique shape of an upturned boat. There is
no better place than San Carlo square – the
compact masterpiece of Sabauda architecture, also known as the city’s 'lounge' – to indulge in gluttony and accompany the flavours
of Gianduiotti with a sip of delicious Bicerin
(literally meaning ‘small glass’, made with hot
chocolate, coffee and milk.
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kingly meals and popular cuisine
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Adventure
awaits!

It’s not just the dazzling nightlife, or the charm of Piemonte’s cosy
trattorias that will enchant you. Outside the big city, adventure
awaits on the thousands of kilometres of cycling, trekking and skiing
tracks in the region.

HIKING ON THE ALPS
Every town in the Italian Alps is the
starting point for some hiking trail or excursion. Daily tours or tent expeditions
are popular among local trekkers and
international visitors. Amongst the most
suggested trails are Fenestrelle and
Exilles, near Torino, which are dense
with history and natural wonders.
Dominating the most admired stops in
the mountains of Piemonte, the Grande
Traversata delle Alpi is a 1,000km,
55-day hiking trail that cuts through the
region from Molini di Calasca (Verbano-Cusio-Ossola) to Viozene (Cuneo),
passing by Monte Rosa, Monte Viso and
the Park of Gran Paradiso.

PIEMONTE ON TWO WHEELS
The region of cycling greats such as
Fausto Coppi and Costante Girardengo,
Piemonte is bicycle friendly and can be
explored via thousands of kilometres of
cycling trails and routes. The parks of
Venaria, Valentino and Stupinigi are
excellent weekend getaways for the
whole family. Leisure trips in Monferrato
and the southern plain lands repay the
effort of a long expedition with views of
warm horizons and ancient castles.
Daredevil cyclists can measure their
own worth on the ascents to the Superga and Capuccini Hills, or on the
fierce hairpin bends on the edge of
Finestre Hill and Pian del Re.

A MILKY LANE OF SNOW
The perennial snow on the highest
peaks of the Alps is but one of the
many attractions for lovers of winter
sports. Extreme skiers and snowboarders can conquer the tip of Monte
Rosa or Monviso, and test their abilities off-track. For an even greater
challenge, or for professional athletes,
visit the circuits of Via Lattea (Milky
Way), which hosted the 2006 Winter
Olympics. Sestriere, Bardonecchia,
Claviere and many more mountain
towns have world-class tracks for
different disciplines, and are serviced
by first class accommodation and
facilities.

LINK n° 5

.............

CULTURAL BUZZ
Indulge in delicious Piemonteese cuisine
in the oldest cafes and restaurants of Torino. The petite bars of Piazza San Carlo
and the homely bistros of the Roman
quarter will transport any customer into
the golden age of Italy’s first capital city.
Treat yourself to specialty ingredients
in the homeland of well known culinary
installations like Eataly and Slow Food,
or join the vegetarian revolution! When
the sun goes down, the streets of the city
centre are abuzz with students and artists meeting for happy hour. Piazza Vittorio and Murazzi, on the banks of the Po
River, are the hub of contemporary music
and the perfect place for an all-nighter.
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The iconic
Valentino Rossi

MOTO GP WORLD CHAMPION:

2002, 2003, 2004, 2005, 2008, 2009

225

PODIUMS:
166 in MotoGP

115

WINS:
76 in MotoGP
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64

POLE POSITIONS:
49 in MotoGP
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ning. You could be very fast and experience
problems, and so do your competitors. The
good thing so far, is that we are so close to
each other in the ranking that we could expect a new leader after each race! My goal is
always to at least be on the podium, have a
good race, have fun and bring home as many
points as possible! I trust I’ll have a few more
victories in the World Championship by very
end of the season!
What do you think of Maverick Vinales,
your new teamate at Yamaha?
His start of season was simply amazing. I
knew Maverick would be strong with our

bike, but I did not expect him to be so fast!
Last year, he had already shown great
race-pace with Suzuki. At the end of the
year he actually had picked up a lot of
points. At first I hoped he’d still need a bit
of time. It was not a big surprise to me, I
knew about his talent, but still, I was a bit
surprised that he was so fast from the very
beginning of the season.
Also, the races are really different compared to the tests and he has had difficulties repeating his times there. He remains
strong and we are all very close in line for
the championship title. I bet Maverick will
make a great opponent!

You’ll be racing your home circuit, Misano,
in September. Are you looking forward to
it? Is it a lot of pressure racing in front of
the people that look up to you?
Racing in Misano is always special to me. It’s
like when I’m at Mugello, because it’s the Italian GP, but I feel the same about the Misano
circuit, which lies close to my home. All my
friends, family and fans will be there. It is quite
challenging to concentrate during my home
ground GP, because of all the distractions and
the supporters all around me, but it is also
reassuring and good to feel all the support of
so many people. The atmosphere is always
sensational there and really gives me a boost!

Why the number 46?
I was just a kid, riding minibikes. I was
watching the Suzuka Grand Prix on TV with
some friends, and we were staring at this wildcard driver who was doing incredible things
in the pouring rain. He was actually number
46. I then decided to use it. I changed it for a
while during my experience in the Italian
Championship and in the European one. I
eventually got to compete in the World Championship, and started using it again as I was
forced to pick a number. I discovered that it
was the same number my dad, Graziano

used when he won his first GP, racing on the
Morbidelli 250, in 1979. The very year I was
born. That is why I have decided to have 46
as my number for the World Championship.
That number represents my career and in
some ways my life too!
After a good start in this year’s championship, you’ve been unlucky in a few
races. What is your feeling concerning the
rest of the championship?
This is a very uncommon championship. In
each leg there are unexpected things happe-

THE MOTOGP SAN MARINO GRAND PRIX
The 2017 MotoGP San Marino Grand Prix will
take place from September 8th to 10th (race on
Sunday 10th). Each year this race is held in
Misano Adriatico, a few kilometres from the
city of San Marino and Rimini, and about
170km from Florence.
The Misano circuit was built between 1970 and
1972, but has been modified several times. It
has been lengthened from 3.5km to 4.2km
(16 turns). In 2012 the circuit was renamed
the Misano World Circuit Marco Simoncelli
in tribute to the late rider, Marco Simoncelli,
who died aged 24 during the Malaysian GP
in 2011. The Misano World Circuit can host
70,000 spectators!
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Valentino Rossi was born on February 16, 1979 in Urbino, Italy.
Vale, as the afficionados call him, is not only one of the best racers
of all time, but also a true sports lover. Also known as 'The Doctor',
38-year-old Valentino Rossi has claimed 225 podiums, including
115 victories, 64 pole positions and nine world titles. This champion,
whose last world title was won in 2009, is one of this season’s favourites.
On August 3rd, 2017, My Italian Link was given this exclusive interview
directly from the pit lane of the Czech Republic’s Brno MotoGP.

© Internazionali Kart Flat Track

‘THE DOCTOR’
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VALENTINO ROSSI

F1’S MAGICAL MONZA CIRCUIT
The Formula One Italian Grand Prix takes
place on the 3rd of September at it’s usual
location on the circuit at the Autodromo
Nazionale in the city of Monza, north of Milan. This season, the Monza circuit will host
the 13th of 20 rounds. The track has been a
staple in the Formula One calendar since
the sport’s inauguration in 1950.
The lap record for this almost 6km track
has been held by Rubens Barrichello
since 2004, at 1:21:046. However it’s Scuderia Ferrari who hold the record for the
most wins (19 in total) on their hallowed
home ground.

Each circuit is filled with thousands of yellow flags, tee-shirts, hats, #46 fans, etc.
How would you describe the enthusiasm/
passion you have created in motoGP for
the past 20 years?
Passion is the key to everything! I have
always belonged on a motorcycle, and I
could not imagine myself doing anything
else. If I were not a motorbike rider, I would
definitely like to be a sportsman anyway. I

approached the motorcycle basically as a
newborn. My father was a rider and I always
went with him when he was training or racing.
Passion for racing has accompanied me
throughout my career and continues to be as
strong today. The most important thing is to
continue to revel. When you stop having fun
is when its time to stop. The VR46 brand was
born because so many motorcycle enthusiasts and racers work the way I do… driven
by passion! Then everything works better!
How did the idea of the VR46 Academy
emerge, and what is its goal? Why is training young drivers important to you?
At the very beginning it all started because of
Marco Simoncelli. He was actually the first riders of the academy. It all started with him. In
the past I used to be very jealous of his training sessions, but when Marco asked me to
give him a hand, we started to work side by
side. Then Franco Morbidelli also joined us
and shortly afterwards, along with my collaborators, we decided to give life to the aca-

demy in order to help young Italian riders on
the path to becoming professional racers.
Today there are several riders in the academy, eleven at the moment, and everyone is
enjoying the journey and achieving interesting results. They also help me feel young!
We often train together.
On the weekends I’m not busy with MotoGP,
You’ll normally find me at the ‘ranch’ with the
boys of the Academy and a few friends, performing doughnuts! It’s good training and it
has helped me so much with regards to the
physical training. But above all, it’s great fun!
I also do a lot of workouts at the gym, but sitting on a bike will always be my favourite activity. Always!
|• www.valentinorossi.com
|• www.yamahamotogp.com

© Photos credits Yamaha
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You thought about racing in Formula One,
but changed your mind and stuck with
MotoGP. Any regrets?
At some point in my career I seriously had a
chance to race in Formula One, but I preferred to continue in MotoGP. I thought about it
a lot, the tests had gone well, but I’m happy
with the choice I made, because from that
moment I won a lot of races in MotoGP. In the
future I will definitely go back at racing cars,
though not in Formula One, I assume. I’ll probably be way too old then! But I also love car
racing and track racing. We’ll see!
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Beauties Meet:

Mampho Brescia test drives Scuderia South africa GTC4Lusso
In what is considered the golden age of Ferrari in South Africa, and in the wake of the
elegant GTC4Lusso’s release, we teamed up with Scuderia Johannesburg to showcase
the brand’s success in our country. How does one begin to improve on the GTC4Lusso’s unique versatility and allure? By putting it in the hands of another quintessential
beauty: South African television gem, Mampho Brescia!

MAMPHO BRESCIA
You may recognise her as Zanele from Jacob’s Cross, or
Iris from Isibaya. Mampho Brescia’s characters tend to be
headstrong, independent women – characteristics she
feels reflect the "recent emancipation of the modern woman
in South African society". Mampho, herself a modern businesswoman, has just launched a range of educational toys
via her company, Let’s Learn Toys.

Mampho Brescia perfectly mirrors the elegance and versatility of the GTC4Lusso. Her taste for all things Italian goes
beyond cars and couture, though. She has been married to
Italian born Nicola Brescia, whose lineage stems from Puglia,
for over a decade now, and believes there are fundamental
similarities between Italian and South African culture.
"The importance of family, the boisterous warmth and love
in the people, and of course a love for good food and good
company are just some of the things that bring us together."

THE NEW ERA
OF FERRARI
IN SOUTH AFRICA
What was for over 40 years
known as Viglietti Motors,
home of Ferrari in South Africa,
was in 2015 rebranded
as Scuderia South Africa.
With branches in Johannesburg,
Cape Town and Durban, the
Scuderia Ferrari premises offer
state of the art showrooms
and workshop facilities.
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The Italian automaker sold
a total of 94 Prancing Horse
models last year. While
this number doesn’t sound
monumental at first, it’s
actually a significant indicator
of Ferrari’s rising sales figures
in South Africa. Considering
that the most affordable
car retails at R4.3 million,
94 sales is no insignificant
feat. This undeniable growth
in popularity of Maranello’s
finest in Mzansi marks
a new era for the brand,
especially when global car
sales have in fact dropped.
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The result is tremendous stability and masterful
control that translate into superior performance
Mervyn Eagles, CEO of Scuderia South Africa
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FERRARI TEST DRIVE

ENTER THE NEW GTC4LUSSO!
The arrival of the GTC4Lusso marks a whole
new world for Ferrari. The model is aimed
at "owners looking for a supercar that is
sporty, elegant, versatile and suitable for
everyday driving", says the automaker. This
marriage of power and versatility continues to open up Scuderia’s client base to
younger buyers, who tend to clock higher
mileage and expect to use their cars in a
variety of settings.
The '4' is significant to the model. It has four
wrap-around seats, and is fitted with Ferrari’s
4RM Evo four-wheel drive, integrated with
rear-wheel steering. It’s this integration that
allows the driver to effortlessly handle the model’s remarkable torque on any terrain. "The
result is tremendous stability and masterful
control that translate into superior performance", says Scuderia South Africa’s CEO,
Mervyn Eagles. For drivers who demand
power, but won’t compromise on comfort,
the sporty elegance and impeccable detailing of the GTC4Lusso is a bullseye!

MAMPHO BRESCIA TAKES THE WHEEL
When I first looked at the GTC4Lusso, I felt simply beautiful!
Its lines are undeniably sleek and elegant. The features are so
stunning, inside and out, that you can’t deny the allure. It’s like
a beautiful woman. It’s not just that you want to immediately get
inside and drive it, it’s that this car makes you feel like you could!

In typical Ferrari style, the sound of the engine feels like a beat going through
your body. South Africans were born with the beating of drums in their hearts,
and this is why the Ferrari engines speak to us. You could dance to the
GTC4Lusso’s purr. At the same time, I could see myself driving the GTC4Lusso
every day in town or anywhere in South Africa. I felt safe the entire time, and
would feel safe driving with my daughter in the back seat. That being said, you
don’t ever actually feel like you’re driving a four-seater. The fusion of power
and practicality is truly that seamless.
I’m in love, and how could I not be?
#DragonsWereMeantToFly”

THIS ARTICLE WAS MADE POSSIBLE BY:
Photographers: Linda Oteri and Andrea Galli
from WILDSHOTSAFARI, www.wildshotsafari.com
Make-Up: Chanel Rayner from Jamal Makeup,
Instagram: jamal_makeup
Hair: Jessica Hedley from Jeauval Hairsalon
Nicolway centre, www.jeauval.com
Stylist: Versace: dress & Palazzo Empire bag,
www.versace.com; Giorgio Armani: sunglasses
& silver heeled sandals, www.armani.com
Venue: The Four Seasons Hotel The Westcliff,
67 Jan Smuts Ave, Westcliff,
www.fourseasons.com/johannesburg
Scuderia Johannesburg Showroom,
1 Bruton Rd., Bryanston, |• www.ferrari.co.za
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And that’s what I loved about driving it. There’s a stability to its aesthetic that
makes it feel accessible. The interior envelopes you in a sense of luxury, and it
handles as though you’re flying. The steering is exquisitely smooth, and even
breaking and turning on Johannesburg roads felt like driving on air. It felt like
the car merged with my driving style, like it was reading my intentions.
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LAZIO AEROSPACE
Technology District
MORE THAN €5 BILLION TURNOVER
30,000
employees

250
companies

10
research centres

5
universities

6 incubators, accelerators and technology parks
3,000 university professors, researchers and
other specialists involved in Aerospace R&D

THE DTA INITIATIVE
The Lazio DTA project encompasses an expansive and complete aerospace industrial
chain. Participating organisations cater to
everything from groundbreaking research
projects to a functional production system.
Enterprises of all sizes participate in civil
and military (public and private) endeavours
in the aerospace sector, with programmes
designed to meet all aspects of industry on
both European and global scales.
The idea is to enable governments to boost
research and development, production and
innovation in the aerospace and security
sectors. These sectors have well established histories and are characterised by the
veritable ‘gold mines’ of advanced technologies they produce.
The series of applications and services
produced by the aerospace industry trickle
down to benefit other sectors, and therefore
everyday life for society at large. The stimulation of this industry, then, means exciting
developments for all sectors of the economy.
It’s precisely this knowledge that has driven
Lazio’s regional government to develop the

networking project that enables Lazio DTA.
As a result, Lazio’s regional space industry
and economy have come to meet international standards, and have opened up a vast
range of development opportunities.
THE DTA NETWORK
Managed by Lazio Innova, the regional
networking initiative promotes development in
all factions. Today, no less than 250 companies have joined forces in furthering research,
manufacturing, and distribution.
Lazio Innova is a regional agency dedicated
to innovation and economic development.
Through its management, Lazio DTA capitalises on the area’s excellent resources
and skills. New functionalities for aerospace
technology are offered to local enterprises.
What’s more, the project attracts new business and targets the internationalisation of
the region’s economy.
CASTING BEYOND THE MOON
In 2004, Lazio DTA established the Framework
Agreement (APQ), signed by Regione Lazio,
Italy’s Ministry of Economy and Finance, and
the Ministry of Education and Research. As

a result, Regione Lazio plays a guiding role
in the national Space Economy Strategic
Plan. Today, the industrial cluster has led to
world-class air and sea traffic management
systems, satellite systems (Satcom, SatNav
and geolocation), unmanned air vehicles and
even space launch services.
This network has attracted universities, research centres, technological incubators and
accelerators. Lazio DTA has brought together
contributions from over 3,000 academics,
researchers and specialists in aerospace
research and development, and has generated 5 billion euros in turnover. New companies are steadily added to the network, and
impressive industry feats can certainly be
expected from the project in the future.

| • LAZIO INNOVA S.P.A.
Via Marco Aurelio, 26 A - 00184 Rome
+39.06.60.51.60
www.lazioinnova.it
www.laziointernational.it
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The regional government of Lazio walks the
talk when it comes to state support for economic and productive development. Through
Lazio Innova, Regione Lazio has launched
Lazio Aerospace Technology District (DTA).
This innovative project has, for the first time,
gathered and organised regional, national
and international resources to develop the local aerospace industry.
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African and Asian
studies at L’Orientale

EDUCATION
...............................
L’ORIENTALE

One of the oldest and most prestigious universities in Europe, L’Orientale in Naples
offers a variety of curricula in cross-cultural human studies. The university specializes
in researches on African and Asian literature, languages and ethnography.

A BRIDGE INTO AFRICA
The Orientale University has a broad formative offer in the field of African studies. The
BA course in Languages and Cultures of
Africa and the East features several African
languages, including Arabian, Hausa, Kiswahili, Amharic, Berber. Other subjects cover
the fields of archaeology, philology, history,
politics, geography and Islamic studies.
The MA course in Linguistic Sciences,
History and Cultures of the Mediterranean
and of the Islamic Countries allows the
postgraduate students to focus on a specific portion of the continent. The area of
main interest stretches between Northern
Africa, the Horn of Africa and the Islamic
countries, as a result of historical ties
between Naples and the North and East of
Africa. Doctorate candidates research on
a variety of aspects of African traditions,
philology, history and society. The University
established itself as an international centre
of Kiswahili philology, attracting PhD applicants from across Europe and Africa.

EXPLORING NEW POLITICAL TRENDS
Africa has been disregarded for decades by
international political studies as an underdeveloped continent, and is now experiencing
a booming democratic trend and increasing
economic growth. The Orientale University
offers a BAcourse in Political Sciences and
International Relations that allows the students
to specialize in Asia and Africa, deepening
their knowledge of the history, political and
social systems, economy, law, anthropology,
sociology and geography of the continent.
The MA courses in Languages and CrossCultural Communication in the Euro-Mediterranean Region, and Relations and Institutions of Asia and Africa, facilitate the
understanding of different political systems
and foster the future of international mediation and cooperation on the Europe-Africa
axis in the post-colonial era. Doctorate candidates mainly focus their researches on
the increase of international relations in
Northern Africa and Sub-Saharan Africa
and issues of geopolitical nature.

AN INTERNATIONAL FRAMEWORK
The Orientale University is at the centre of a
thick network of international programmes
and student exchanges. More than 150 projects all over the globe confirm the absolute
opening of the school to cross-continental
mobility and the globalization of knowledge.
The programmes include projects of research, the exchange of material and publications, teachers, researchers and student
exchanges – among them, several South African applicants from the University of the
Witwatersrand and the University of Western
Cape –, conferences, seminars and cultural
initiatives. A constellation of centres of academic research pursue the understanding
and promotion of specific themes related to
Africa. Among them, the Centre for Studies
on Contemporary Africa tackles the
knowledge of modern societies in the continent with an interdisciplinary approach. The
centre is renowned internationally and is
part of the Africa-Europe Group of Interdisciplinary Studies.

L’Orientale also hosts, in its historic premises,
a copious library, which is now complemented
by an expanding digital library; an institutional archive; the Umberto Scerrato Museum,
showcasing arts and crafts from the Middle
East, Sudan, Eritrea, Ethiopia, India and China;
the Confucius Insitute, promoting Chinese
language; the Russkiy Mir centre for Russian
language and literature; the School of
Procida, regularly hosting conferences,
seminars, summits and exhibitions.
The five buildings of the university are located in the city
centre and constitute
an artistic and historic heritage in
Naples.

BY NUMBERS:

1732

The foundation of the Orientale

10, 000

Students (and thousands of
Erasmus exchanges)

300

Teaching staff and assistants

210

Administrative staff

150+

International research exchanges

ITALY | Campania
L’ORIENTALE
Asian, African and Mediterranean
Studies, Palazzo Corigliano,
Piazza San Domenico Maggiore, 12
80134 Napoli
|• www.unior.it
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THE CROSSROAD OF THREE WORLDS
Ever since the beginning of international
trade, the city of Naples has occupied a key
position in the eastbound and southbound
routes from Europe. During the Renaissance,
the near city of Amalfi was one of the four
Italian republics of the sea, monopolizing the
control of the Mediterranean Sea and therefore the access to Asia and Africa.
In modern times, the Arabic influence, and
later the Spanish domination, made Naples
and the whole region of Campania a multicultural centre. This complex encounter led
the way to the foundation, in 1732, of the
Orientale University, the oldest and most
prestigious institution in Europe, offering
Chinese and Oriental studies and one of the
best centres of research on African cultures
and literature. Today, the Orientale University
produces thousands of graduates yearly and
offers BA and MA courses in Asian, African
and Mediterranean Studies, Literary, Linguistics and Comparative Studies and Human
and Social Sciences.
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EDUCATION
...............................
FABRICA

FABRICA BY NUMBERS:

Harbouring the creative entrepreneurs of tomorrow
School of excellence and nesting ground for the world’s highest
skilled specialists in the creative industry, Fabrica by Benetton offers
a one-year scholarship to media and design students. Grooming
individual talents in a stimulating continuum of arts and marketing
science, Fabrica produces since 1994 game changing generations
of media professionals.

Year of foundation
of Fabrica

25

40

Applicants selected
every year

51.000

A NEST OF TALENTS
"We want to open Italy to the world, to shift the
perspective from where is made to why we
make." It is the manifesto of Fabrica, a school
of media and design that cultivates a diverse
pool of talents from around the world under
the flag of innovation ‘made in Italy’. Fabrica
offers a wide variety of curricula, including
design, visual communication, photography,
interaction, video, music and journalism, to
facilitate multidisciplinary dialogue and research and set itself as a hub of innovation.
DESIGN FOR ALL
Fabrica operates in Treviso – in the Italian
region Veneto – since 1994. It was funded by
marketing guru Luciano Benetton with the support of Godfrey Reggio and Oliviero Toscani.

Years or less
is the age
threshold to qualify
Sqm – the size of
the premises

Volumes, 300 CDs &

5.000 400 DVDs contained
in the library

204

attendants
to the last alumni
reunion in 2016

The school follows Benetton’s principle of
sustainable innovation and social change. The
brand is known for its efforts towards community development and a holistic approach to
business. Benetton’s campaigns also present
a taste for shocking and crude advertisement,
which reflects in the billboards by Fabrica’s
social campaigns team. Fabrica’s school
of design investigates the nature of human
needs in order to reconstruct practical solutions. The students and researchers operate
in the arts and in industrial design focusing on
a cross-cultural range of products, graphics,
interactions, exhibitions and experiences.

human rights, the department sets an analytical eye on old practices and new trends
across the planet.

BRAND NEW WORLD, BRAND NEW MEDIA
Editorial projects started in Fabrica in 2016.
Pursuing awareness on social injustices and

Fabrica’s social media pages on Instagram,
Facebook, Twitter and Vimeo are trending
and updated daily.

Developing multimedia visual projects, the
team dwells on the communication revolution
of today to translate the voices of dissent
and innovation into a variety of reportages,
documentaries and exhibitions. The Fabrica
media team investigates on the mediation of
reality across history and modernity, exposing revolutions, repression, social media,
arts, cultures, religion, family and, ultimately,
every authentic expression of human living.
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F A B R I C A

1994
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EDUCATION
...............................
FABRICA

PROJECTS FROM FABRICA STUDENTS
"THE BEAUTIFUL GENE"
The photographic project by Marina Rosso classifies 48 categories
of red haired subjects. The research was triggered by the choice
of the world’s biggest sperm bank to reject redhead donors.
RESHAPING TIME AND SPACE
A revolutionary product requires a revolutionary package. Realized by the creative
mind of Japanese architect Tadao Andō on
the structural make of a 17th century villa, the
venue of the school is a timeless encounter of
styles. Villa Pastega Manera is a 51,000sqm
complex housing classes, study areas, laboratories, offices, facilities such as a library and
auditorium, a cinema, meeting and refreshment areas. "We could do that anywhere",
state the organizers. "But here, we make it
look good." The villa was restored between
1993 and 1995 using traditional techniques.
The hall is an elliptical structure, double-height
and uninterrupted from the front to the back of
the villa. Redefined spaces engage with the
visitors, welcoming them in the ample courtyard across a large pool and towards an eight
meters deep underground piazza, where
spaces and lights converge in a natural frame
of artificial landscaping. The cherry on top of
the villa is a state of the art library, a spiral building containing over 5,000 books. The library
specializes in graphic design, photography,
industrial design, art and visual communication. It also features international periodicals,
over 300 audio CDs covering world music and
over 400 videotapes and DVDs.
HOW TO QUALIFY?
Every year, Fabrica selects and trains 40 graphic designers, illustrators, product designers,
photographers, video makers, animation designers, interaction designers, coders, musicians
and sound designers under the age of 25.

"FUHA"
The exhibition, created for

SISLEY GIFT
Designed by Portuguese illustrator
Mariana Fernandes for Sisley,
the collection of accessories uses
rough material and non-conformist

the indoor climate brand Daikin,
attributes a shape, a sound,
weight and substance to air.
The onomatopoeic name
of the installations recalls the
sound of human breath.

visuals to showcase memories
and life stories.

Fabrica, Via Postioma, 54/F,
31020 Catena di Villorba
Tel: +39 0422 516111
|• www.fabrica.it
LINK n° 5
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ITALY | Treviso
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Excellence in art
and appreciation

Today, the Scuderie functions as a stunning museum, renovated by renowned
Italian architect, Gae Aulenti. The building
is neighboured by two other structures on

1

Monte Cavallo (Horse Hill), as the piazza is
nicknamed. These adjacent palaces house
the Italian Republic’s official presidential residence, and the Constitutional Court in the
Palazzo del Quirinale (Quirinale Palace) and
Palazzo della Consulta, respectively.
MUST-SEE ATTRACTIONS
Within and around this gem, you will find numerous must-see sights besides the art on
display. The Scuderie and its counterparts, for
example, orbit the famous marble statues of
Castor and Pollux, the Roman Dioscuri (horse
tamers). These massive statues are installed
on either side of an obelisk, sourced from
the nearby Mausoleum of Augustus in the

early 18th century. The Scuderie itself covers
3,000m² over seven floors. It overlooks the Colonna gardens, which lay on top of the remains
of the great Roman Temple of Serapide –
some of which can still be seen and explored.
You definitely won’t want to miss the Great
Window, an addition owed to Gae Aulenti’s
renovation. As Monte Cavallo is the tallest of
Rome’s Seven Hills, the Great Window provides visitors with a jaw dropping 180° view
of the city. You will be able to spot the Victor
Emanuel Monument in Piazza Venezia, Monte
Mario and the Pincio Hills, the many rooftops
of Rome’s city centre, and even Saint Peter’s
Basilica in the distance.

2

EXQUISITE EXHIBITIONS
The renovation of the Scuderie has allowed
the city of Rome to recover a veritable architectural treasure, and puts to strategic use a
structure that, thanks to its history and design,
represents an exhibition space of inestimable
worth. In the 18 years of its role as a museum,
the Scuderie has developed an extensive arts
program aimed at promoting appreciation of
the arts and world history, and making the
world’s masterpieces available to all.
From their first exhibition of a collection from
the world famous Hermitage in Saint Petersburg, to their presentation of the works of Vermeer, Botticelli and Tiziano, the museum has
always maintained a standard of excellence.

This season saw the exhibition of paintings
and sculptures from the royal Spanish collection – "From Caravaggio to Bernini" – which
contained 17th century masterpieces from
the likes of Guercino, Bernini and Velázquez.
Works like Bernini’s Crucifix and Caravaggio’s Salome, which are rarely accessible to
the public, were shown.

The museum also offers tactile books representing the art on display for the visually
impaired, as well as art workshops for adults
and children. This is in line with their mandate
to promote access to the masterpieces of history’s great artists for all, and to create interest
within the wider public.

ACCESSIBLE ART FOR ALL
The museum’s facilities are exceptional. Besides the cafeteria, bookstore, and gift shop,
guided tours are available via professional
guides or the museum’s WebAround app.
Private tours, viewings and buffets can also
be arranged after hours.

Opening Hours
Sunday - Thursday: 10am to 8pm
Friday - Saturday: 10am to 10.30pm
Via XXIV Maggio 16, Rome
Tel.: +39 06 3996 7500
|• www.scuderiequirinale.it

3

4

5

6

EXHIBITION "FROM CARAVAGGIO TO BERNINI"
1 • Corpus (The Body), between 1645-1650,
by Gian Lorenzo Bernini. 2 • Salome with
the Head of John the Baptist, 1607,
by Caravaggio. 3 • The Conversion of Saulo,
between 1615-1620, by Guido Reni. 4 • Joseph’s
Tunic, 1630, by Diego Velázquez. 5 • Judith with
the Head of Holofernes, between 1601-1610,
by Fede Galizia. 6 • Saint Jerome in Meditation,
around 1635, by Jusepe de Ribera.
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MORE THAN A MUSEUM
Also known as the Papal Stables, the Scuderie del Quirinale was a simplistic building in
the early 18th century. It was renovated and
developed into the complex we see today in
1732 after ten years of construction. Pope
Innocent XIII commissioned its development,
but unfortunately passed before its completion. The Scuderie served as working stables
up until 1938, after which it was converted to
accommodate parking.

CULTURE
...............................

THE SCUDERIE DEL QUIRINALE
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IN THE WORKSHOP OF
...............................
MARCO CIANFANELLI

1 • Release, 2012, Nelson Mandela
Capture Site, Howick. In collaborarion
with Jeremy Rose. 2 • Urban Being, 2010,
Hatfield, Tshwane. Painted and rusted
steel. 3 • Divergent, 2014, Yas Mall
in Abu Dhabi. Rusted mild steel with
wax patina. 4 & 5 • Falcons, 2015,
Yas Mall in Abu Dhabi. Painted mild
steel.In collaboration with Jeremy Rose.

Marco
Cianfanelli

1

Born and bred in the South African melting pot that
is Johannesburg, Marco Cianfanelli makes art that
combines numerous contradicting classifications –
monumental and intimate, organic and rigid, historical and contemporary.

“

The surrounding
environment is part of the
artwork, and is intended as
a symbolic reenactment of
the long walk to freedom.

”

After completing his studies at the University of the
Witwatersrand in Johannesburg, Marco Cianfanelli
went on to win a number of prestigious awards for
his work, including the Absa L’Atelier Award. Cianfanelli has been actively involved in creating new
spaces and dialogues in post-apartheid South
Africa – he formed part of the team that designed
Freedom Park, a monumental public space aimed at
uniting cultures. Much of Cianfanelli’s work focuses
on the tensions between the digital and human
realms that we operate in, and aims to collapse
constricting binaries through innovative combinations of form, concept, and material.

2

_ I N TERV I EW_
What was it like studying art in Johannesburg in the late '80s?
I think artists and people at that time benefitted from the energy that the country was
feeling, as troubling and difficult as the
context and the reasons for it were, it definitely made people believe in purpose and
meaning and in the importance of interrogating things.
What messages do you want people who
view your public art to take away?
It’s always rewarding to get unexpected positive responses from people of diverse backgrounds. I think the way those responses
come about it due to the combination of the
way something is made, the way you can
engage with it, and what the narrative and
meaning is, with the result that people get out
of it what they want to or are able to.
Your work combines rigid materials like
steel with organic forms such as trees, the
brain, and human bodies. What are the

3

reasons behind your juxtapositions of
form and material?
When we produce work for galleries there is
much greater freedom – the materiality can
be more transient. Conversely, when you’re
producing outdoor work your available materials become much more limited. Sheet metal
is very suited to the processes I’ve engaged
with, which are mostly digital and involve laser cutting, for example. The permanence
and structural integrity of steel also make it
effective for my work.

4

Describe your artistic process for monumental pieces such as Divergent and Urban Being?
The construction of the monumental pieces
is a varied process. We develop the project
on two levels – concept and realisation. The
realisation procedure includes engaging
with engineers and architects, and is a process of discussion, learning, and problem
solving. Much of the design involves digital
platforms, so we create the technical information, and then pass it on to the fabricators, for them to assemble it.

5
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The public &
private art of
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Does your Italian heritage influence any
aspects of your work?
I’ve always felt very close to Italian culture,
and in the past I’ve used Rome and Renaissance culture as a parallel means for talking
about my experiences in South Africa. What
astounds me about Italy is the cross-section of
time and history, in terms of art, architecture,
and public spaces that is so visible there.
Release, your artwork commemorating
Mandela’s incarceration and status as
an international icon, operates on many
levels. Could you describe your intention
for the piece?
Release was a collaborative process between
myself and my late friend and colleague Jeremy Rose – we wanted to create a likeness of
Mandela that people could recognise and en-

1

2

gage with on an emotive level, and that would
have a sculptural form that was iconic and
monumental without being conventional. The
surrounding environment is part of the artwork,
and is intended as a symbolic reenactment of
the long walk to freedom.
Which Italian artist would you recommend
visitors to Italy make a point of seeing?
The Naples National Archaeological Museum
is incredible – it houses many of the frescoes
and mosaics from Pompeii. What is unbelievable about Italy is that every time you turn a
corner you encounter something astounding
that is modestly existing in the urban fabric.
Things that you study and see in books, you
can see in the street. One almost doesn’t
have to go into a museum!
|• www.marcocianfanelli.com

1 & 2 • Untitled, 2009, North West University, Potchefstroom. Painted mild steel.
3 • The Mind’s Vine, 2009, Tokara, Stellenbosch. Stainless steel.
4 & 5 • “Projected Development”; 2005, Gallery MOMO, Johannesburg.
6 • “Data Process”, 2012, University of Johannesburg Art Gallery, Johannesburg.
7 • Threshold, 2016, 75 linear plywood profiles.

5

6

3

4
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INTERVIEW
...............................
GIORGIO NAVA

How did you come to find yourself
in South Africa?
In 1987 I was here on holiday visiting friends.
The country was still experiencing Apartheid.
It was near the end of the regime, but the segregation was still quite harsh. Coming from
Europe and seeing how the same people in
the same city were living completely different
lives was a real culture shock.
In 1999 I came to live here with the idea
of producing mozzarella. I came with two
cheese makers from Italy, planning to create
fresh produce. At the time, there was no
culture of fresh cheese in South Africa. Despite the effort and the quality of the cheese,
it was unfortunately too early for mozzarella.
So, I started looking around and realised
that high quality Italian restaurants hadn’t
yet been established in Cape Town! That’s
where I started. In brief, the chronology after that goes like this: In 2002 I opened my
restaurant, 95, and in 2008 I opened Carne.
In 2011 I launched my patisserie project,
Cafe Milano. A year later we opened a second Carne on Kloof Street in Cape Town.
In 2014, we opened additional 95 venues in
Morgenstern and Constantia, as well as our
latest addition: Pax.
Where does your passion for cooking
come from?
I have always had a passion for food. I think
it’s a huge part of our culture as Italians. I like
the idea of having brought authentic Italian
cuisine to South Africa. Cuisine without pasticci (mistakes), like you unfortunately find
in many other restaurants.

Tell us more about Carne.
South Africans love meat. I have tried to bring
something new to this country – a bit of Italian
culture to take their interest. I have opted for
different kind of cuts. South African kitchens
generally use about 12/13 cuts, whereas in
Europe we habitually use around 25/26. This
is important to know, as you can actually sell
and eat the whole animal, without throwing
parts away.
Carne is not a regular steakhouse. It’s fine
dining combined with classy design, and
it is nowadays one of our most repeated
projects. I pride myself on having provided
South African palates with perfectly cooked
rare or medium rare meat. I am a ‘food purist’
and I believe a perfectly cooked cut is just
as delicious with a good extra virgin olive
oil, rosemary and salt as it is with a beautiful
sauce. Impressively, South African produce
excellent extra virgin olive oils.
What about these ‘pasticci’? What kind
of choices did you have to make in order
to open your restaurants?
I had no choice. I did not compromise. I did
not want to modify traditional Italian cuisine,
because that would compromise the authenticity. In my restaurants there are good portions, but no exaggeration; no overcooking,
no unnecessary additions. The flavor needs to
be coming out of the products themselves.
Good quality ingredients speak
for themselves.

Why did you choose to settle down
in South Africa?
I fell in love with the spaces here – so varied! I
also had opportunities here, to start a business.
Coming from Italy where everything is so
bureaucratic, it was far more convenient to
begin something here.
Any future projects we should look out for?
I’m hoping to open a new restaurant. South
African taste is partial to fusion cuisine, so I
would like to experiment with an asian chef,
and give the menu an authentic touch.
Other Carne branches will come in the next
years, or maybe a 95 branches in locations
that I find interesting. Otherwise, I plan to keep
on working as a consultant in various African
countries, China, Japan, Dubai, as well as in
two big franchises in New York and Miami. I
also plan to keep on representing Academia
Barilla. Today, I employ 160 people in South
Africa, and 200 during the high season. So I
need to keep up the good work!
Which Italian ingredient should be
in every South African kitchen?
A very good bottle of extra virgin olive oil.

Giorgio Nava:
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Prime cuts & authentic
Italian cooking
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LIFESTYLE

A little bit of Italy
in Cape Town

Perhaps you can’t wait for your arrival in Italy to start
sampling the culture. Maybe you miss the captivating
feel of Italian food and fashion, and want to reminisce!
We’ve put together a list of the Mother City’s top spots,
offering an authentic taste of Italy on home soil:

2

A MAGICA ROMA RESTAURANT
This magical restaurant offers a true taste of
mediterranean cuisine. Ezio De Biaggi and
Franco Zezia, Magica Roma’s hands on,
passionate owners pride themselves on the
restaurant’s home-style authentic dishes. Be
sure to try the semifreddo (iced Parfait) or the
tuna carpaccio!

1

3

D SPAGHETTI MAFIA MENSWEAR
This playfully named menswear boutique
spearheads elegant and tailored ‘Made In
Italy’ items. Brother and sister team, Giovanni
and Sara, focus on providing a taste of Italian
style with their quality, ethically manufactured
pieces and warm, friendly approach.

Central Building, 8 Central Square, Pinelands,
Cape Town, 7405
|• www.dining-out.co.za

199 Loop St, Cape Town City Centre,
Cape Town, 8000
Facebook: Spaghetti Mafia
Tel.: 021 424 0696

B MORO GELATO
This authentic Italian gelateria, which hails from
the coastal hills of Liguria, specialises in fresh,
handmade gelato using local products – one
of our favourite things to come out of Italy! You
can find them at their store in Long Street or at
one of Cape Town’s many food markets.

E OPENWINE:
Italian born Marta Gobbo and French born
Raphael Paterniti, founders of the taste/pair
enoteca, bring this exciting Italian concept
to Cape Town for the first time. South African
wines, by glass or bottle, are paired alongside
true Italian aperitivo – truly la dolce vita!

165 Long Street, Cape Town City Centre,
Cape Town, 8000
|• www.morogelato.co.za

72 Wale St, Cape Town City Centre,
Cape Town, 8001
|• www.openwineza.co.za

C THE COUSINS TRATTORIA
Andrea, Simone and Luca, three cousins from
Romagna, have made it their mission to bring
the authentic Adriatic cuisine they grew up
with to Cape Town. With pasta and desserts
made daily, beautiful coffee and a laid back
atmosphere make this a definite gem!

F GIUSEPPE CIANI JEWELLERS
Ciani Jewellers offer dazzling pieces that
reflect the heart and soul of Italian jewellery.
Drawing from traditions that date back
thousands of years, their craftsmanship
beautifully embodies a marriage between
classic and innovative design.

3b Barrack St, Cape Town City Centre,
Cape Town, 8000
|• www.thecousinsrestaurant.com

43 Bree St, Cape Town City Centre,
Cape Town, 8001
|• www.cianijewellers.com

4
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FASHION
...............................
ERMENEGILDO ZEGNA 2018

ZEGNA 2018:

Sketches from a
Hidden Garden
The 2017 Milan Men’s Fashion Week saw the debut
of Ermenegildo Zegna’s Spring/Summer 2018
collection, with resounding approval from the fashion
world. The famous Italian fashion house has pushed
the boundaries between innovation and tradition,
making for a captivating display of unconventional yet
familiar couture. When it comes to bold cuts and trend
setting, Italian fashion leads by example once again.
|• www.zegna.com

FASHION FORWARD
What was started as a wool mill in the Alpine foothills of Trivero
in 1910 by 18-year-old Ermenegildo Zegna is now a world renowned
fashion enterprise. Still led by the family’s descendants, the brand’s
commitment to quality and pioneering innovation remains unwavering. With an historic legacy dating back over 100 years, Zegna has
manufactured suits for the likes of Yves Saint Laurent and Gucci.
Today, Ermenegildo Zegna offers a complete lifestyle wardrobe
for the modern man. What’s more, as proven once again with their
2018 summer collection, Zegna’s industry influence contributes to
defining the very concept of the modern man.
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‘Sketches from a Hidden Garden’ collection
Milan Men’s Fashion Week Spring/Summer 2018
16 June 2017, Università Statale courtyard
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FASHION
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ERMENEGILDO ZEGNA 2018

From left to right: Richard Flood and
Gabriella Pession; Alessandro Sartori
and Gildo Zegna; Jamie Campbell Bower,
Qu Chuxiao, Wu Xiubo, Anna Zegna
and Johannes Huebl.

We are living in a fast moving world,
where we demand fresh and innovative
approaches to tradition.

”

ZEGNA’S MODERN MAN
This season, Zegna’s Artistic Director, Alessandro Sartori has outdone himself. The
collection, entitled ‘Sketches from a Hidden
Garden’ presents a new-age men’s wardrobe
“built around fluidity, freshness and colour”.
Seasonably warm colour palettes of neutrals, walnut, geranium, lotus and withdrawn
natural tones coupled with flowing silks and
flush cashmeres create a sensual masculine
portrayal of outdoor life. This latest collection
revolves around the combination of playful
fantasy with a more sensitive approach to
outdoor Italian fashion.

more tailored but free-flowing approach to the
likes of tank tops, scoop-necked sweaters and
tracksuit trousers. Sport-inspired ensembles
emphasise sensual masculinity with oversized
pockets, hoods and the iconic Triple Stitch
logos. Wool, representing Zegna’s heritage,
is used alongside a new innovative leather
technique: Pelle Tessuta™. This gives the collection a sense of crafted modernity. The show
also included the debut of Zegna’s Tiziano
sneakers. These are fashioned on the minimal
silhouette of men’s ankle boots, but feature
contemporary prints and materials.

The collection amalgamates indoor and
outdoor fashion, but also marries the old
with the new. “We are living in a fast moving
world, where we demand fresh and innovative
approaches to tradition.” Deconstructed interpretations of Italian couture classics means a

AN OTHERWORLDLY OUTDOOR RUNWAY
Zegna’s transcendental collection was modelled in one of the Università Statale’s historic
courtyards, in front of an influential audience
of fashionistas and celebrities. British actor
and model Jamie Campbell Bower, known

ITALIAN FASHION YOU CAN ACCESS
For those of us who aren’t natural fashionistas, the collection remains accessible. It’s
easy to imagine oneself (or the man in your
life) roaming the streets in one of these edgy,
yet laid-back and practical get-ups. Sartori
has selected 12 ‘best looks’ from the collection for immediate sale. These are now available for made-to-measure order in selected
worldwide boutiques. Each look can be altered to include bespoke details and personalised combinations. This accessibility and
attention to detail makes it possible for any
man to indulge in Italian couture this season.
LINK n° 5
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for his role as Caius in the Twilight Saga,
was present. So too were Chinese actors Wu
Xiubo and Qu Chuxiao, and the German model and entrepreneur Johannes Huebl!
In keeping with the ‘Sketches from a Hidden
Garden’ theme, the unworldly collection was
beautifully and convincingly symbolised
through the runway setting. A dream-state
terrain of dusty tangerine desert and terracotta trees gave the impression of magical
outdoor imaginings. Shiny miniature staircases made of glass created optical illusions, where models seemed to be standing
in mid-air. Coupled with this ethereal outdoor setting, Zegna’s models appear as
new-age Italian couture wanderers in an
alien yet familiar dreamscape.
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SHOPPING WOMEN
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Received with resounding acclaim on this season’s runways, burgundy, camel, and brown
take pride of place in any woman’s wardrobe. Classic, assertive and stately, these autumn
tones make for strong statement pieces that never go out of fashion. We can’t get enough!

1 • Roberto Cavalli / Silk chemise with metal detail - €990 • www.robertocavalli.com • 2 • Pomandere / Woolen sweater - €243 • www.pomandere.
com • 3 • Trussardi / Python belt - €305 • www.trussardi.com • 4 • Liu-Jo / Sleeveless camel jacket with beige fur trim - €309 • www.liujo.com • 5 •
Sergio Rossi / Leather leggings - €1,105 • www.sergiorossi.com • 6 • Fratelli Rosetti / Leather and burgundy fabric boots - €630 • www.
fratellirossetti.com • 7 • Damiani Collection The Margherita / Rose gold, amethyst and satin bracelet - €2,890 • www.damiani.com • 8 • Tod’s
Double T / Fawn earphone pouch (9x9cm) - €515 • www.tods.com • 9 • Maliparmi / Woolen coat - €408 • www.maliparmi.com • 10 • Golden
Goose / Cow leather trousers - €1,165 • www.goldengoosedeluxebrand.com

LINK n° 5

.............

Chromatic shades of autumn
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Must-Have

VERSACE: Timeless, elegant bags
Versace, an Italian fashion brand
created in 1978 in Milan, is well
known for its extraordinary couture
pieces that play with exuberance,
colour and glamour. This season,
the famous brand, now in the hands
of Donatella Versace, also its artistic director, stands out with its
elegant line of women's handbags –
DV One – which takes its name from
Donatella Versace's initials.

Large DV One bag*:
• Large blue dual-carry style bag
• Lateral suede gussets with contrasting panels
• Lamb nappa leather interior lining
• Front flap closure with round brass hardware
• Guilloché clasp crowned by a 3D Medusa
• Top handle
• Removable shoulder strap

Price: €1,890

"I love the DV One. It is the bag for women who know
their own power, who have confidence in their strength,
who compromise for no-one." Donatella Versace
*The DV One bag is also available in medium and small formats.

|• www.versace.com
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