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T

he My Italian Link team wishes a happy birthday to the Republic of Italy,
who commemorated their National Day on June 2nd! This new edition of My
Italian Link marks the new identity of our magazine. This fourth issue,
which we are really proud of, is a summer special with a perfect blend of travel,
business, culture and fashion! Enjoy!
Our Travel Journal will bring you to beautiful Puglia, and to spectacular yacht
races, while our business section is highlighted by a piece on Technogym and
an interview with its CEO, Nerio Alessandri – for which we thank him sincerely.
We also bring you the Peggy Guggenheim Collection; interviews with the talented artist, Cameron Platter and music producer, Nan Kolè; the new Zegna
campaign starring Robert De Niro and McCaul Lombardi; and a colourful summer collection in our fashion section. Be prepared because summer is coming!
Feel free to take advantage of the free yearly subscription to the digital version
of My Italian Link. You will be updated with the latest news, trends and articles
about Italy throughout 2017! My Italian Link is also available online at www.
myitalianlink.com. Do not forget to visit us on Facebook and Instagram, like,
follow, share – we would love to have your feedback!
Audrey ROBIN • Editor-in-chief & Copy Editor
COVER PHOTO

Otranto and its
cristal waters

Located on the Adriatic coast,
the town of Otranto is a superb
location with an amazing
architecture, sandy beaches,
caves, amazing landscapes
and crystal waters!
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Upcoming events... in Italy

Discovery
LA FESTA DEL
REDENTORE (FEAST
OF THE REDEEMER)
15 - 16 July, 2017, Venice

Twice a year, Siena hosts
a 90-second horse race
around the Piazza del
Campo. The race is dear
to local hearts and has been
a part of their history for
over 350 years (since 1644).
Ten riders, representing
ten of Siena’s 17 contrade
(wards), ride bareback three
times around the piazza on
a dirt track. You can expect
a dense crowd of onlookers,
dressed in the authentic
colours of their contrada,
cheering as jockeys take
sharp corners - and from
time to time take falls off
their steeds. With the Corteo
Storico parade taking
place just before the race,
this event promises total
immersion into Sienese
culture. Tickets are priced
from €400 and are available
at |• www.paliotickets.com

Since 1577, La Festa del
Redentore has been hosted
in celebration of the end
of a medieval plague which
ravaged the city of Venice.
Every year, over and above
a religious procession
to the Palladian Basilica and
a holy mass delivered by the
Patriarch of Venice, crowds
gather on a Saturday night
at St. Mark’s Basin and
the Giudecca Canal to watch
the fireworks and light shows
that illuminate the city. Make
this experience even more
memorable by boarding one
of the many gondolas decked
in flowers and lanterns, which
gather at dusk to watch the
light displays at 11.30pm.
|• www.events.
veneziaunica.it

ARENA DI VERONA
OPERA FESTIVAL
23 June - 27 August, 2017
at the Arena di Verona,
Verona
This year’s, the 95 Opera
Festival will include an array
of performances over two
months. Operas on show
include Nabucco, Rigoletto,
Madam Butterfly, Tosca,
and two versions of Aida.
One based on the original
1913 set design, and the
other from a more modern
perspective. July will see
Plácido Domingo, the famous
Spanish tenor and conductor,
performing in concert, as well
as an exclusive classic
modern fusion programme
from the ballet ensemble
Roberto Bolle and Friends,
designed specifically for the
Arena stage. Classical music
fans can also look forward
to a gala performance of
Beethoven’s 9th Symphony
in August. |• www.arena.it
th

AGENDA

... in South Africa

WHAT’S NEW !

DAMIEN HIRST TREASURES FROM
THE WRECK OF
THE UNBELIEVABLE
09 April - 03 December,
2017 at Palazzo Grassi and
Punta della Dogana, Venice
British born artist Damien
Hirst uses the themes of
beauty, religion, science,
life and death to challenge
contemporary belief systems
and topics closely related
to the nature of being.
This solo exhibition at the
Palazzo Grassi and Punta
della Dogana (the two
Venetian venues of the
Pinault Collection) has been
developed and incubated
for over ten years. The
exhibition tells the story
of an ancient shipwreck,
with numerous installations
representing the treasures
salvaged from the ship’s
precious cargo across
5,000m2 of exhibition space.
|• www.palazzograssi.it
(From left to right) Skull of a Cyclops by
Damien Hirst, Skull of a Cyclops Examined
by a Diver (©Christoph Gerigk).
Photographed by Prudence Cuming
Associates ©Damien Hirst and Science Ltd.
All rights reserved, DACS/SIAE 2017.

THE GOOD FOOD & WINE SHOW
02-04 June, Cape Town International
Convention Centre, Cape Town
28-30 July, Ticketpro Dome, Johannesburg
27-29 October, Exhibition Centre, Durban
South Africa’s favourite gastronomic
trade show, brought to you by Fiera Milano,
is back this year with an exciting array
of exhibitors, sponsors and celebrity
headliners! With over 60,000 visitors
countrywide in 2016, this year promises
to deliver an impressive assemblage
of exhibitions, demonstrations and
programmes from the areas of market,
street food, gourmet, baking, kids,
wellness, lifestyle, wine, beer and alcohol.
What’s more, besides the impressive list
of local and international brands, chefs
and sommeliers, this year’s celebrity
chef headliner is the Godfather of modern
cooking (and Gordon Ramsey’s mentor),
Marco Pierre White! More on the event at
visit www.goodfoodandwineshow.co.za

Get published online
and on our next issue!
How would you feel about having your holidays memories
published in a magazine? Find us on Facebook and Instagram and it might happen!
Follow us, like us, share and post your best pics of Italy and
we will publish the finest online but also in the next issue of
My Italian Link! What kind of photos? Your favorite places
or landscapes, secret places that you want to share or
even fun and unique pics of your latest trip in Italy.
3 easy ways to send us your photo (with your name
and details about the photo):
• Like our Facebook page and send us your pic(s)
by private message,
• Follow us on Instagram and tag us with #myitalianlink,
• Simply send us your pic(s) at contact@myitalianlink.com.
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IL PALIO DI SIENA
02 June 16 August, 2017
at Piazza del Campo, Siena,
Tuscany

NEWS
...............................
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REGION PUGLIA

A MUST-SEE

© Andrea Ruggeri

GUIDE

TO PUGLIA

Puglia (Apulia in English) forms the ‘heel’ of Italy’s
‘boot.’ With hundreds of kilometres of coastline, and
centuries-old hill towns and farmland, Puglia offers
soothing respite from the masses of tourists in the
rest of southern Italy. Moreover, its special brand of
arcane treasures and mysterious histories makes for
unforgettable memories.

T

he land of the Masserie (farms), of sunlit
olive trees, of ancient villages and secular
traditions is a region apart from the usual
mass tourism circuits. It’s possible to enjoy pleasant travel experiences all year round, thanks to
Puglia’s mild weather. Unlike other destinations that offer standardised
holiday formats, Puglia gives one the feeling of being ‘off the beaten
path,’ while discovering the best of southern Italy: tranquility, traditions,
beauty and œnogastronomic opportunities surround you at every turn.

ITALY | Puglia
|• www.viaggiareinpuglia.it
1 • The town of Alberobello is home
to the trulli – traditional Apulian dry
stone huts with conical roofs.

In Puglia you can follow the footsteps of the many peoples that have inhabited the land: Greeks, Romans, Normans, Byzantines and Venetians.
It also offers three UNESCO World Heritage Sites: the mysterious Castel
del Monte; the uniqueness of the Trulli of Alberobello; and the mystical
Lombardy vestiges of Monte Sant’Angelo.
Puglia has more than 800km of coastline from Gargano to Salento,
which pass by cliffs that overlook the sea and stretches of white sand.
It’s no wonder the sea is at the height of popularity! From the oceanic
stacks of Vieste and Mattinata, to the multicoloured waters of the Tremiti Islands and the hidden coves between Otranto and Santa Maria di

Leuca, Puglia’s beaches boast numerous awards
of guaranteed quality, such as FEE Blue Flags
and the Legambiente and Italian Touring Club’s ‘5
Sails.’ From north to south, there are several parks
and natural reserves of great importance, such as
the Foresta Umbra, the ancient heart of the Gargano National Park, with
beech, oak and maple trees over 1,000 years of age. It is also a land of
spirituality and faith, enriched with white cathedrals which stretch out to
the sky, filled with precious treasures. The Puglia region is also a dream
destination for all sports lovers, given the opportunity for cycling holidays
and golfing retreats, thanks to the greens nestled amidst olive groves.
One forgets time in Puglia, and surrenders to a slow journey, seeking
gastronomic goodies and almost forgotten dishes from times gone by.
I love my region, so I might be biased, but I think Puglia is able to be
so special a place thanks to the authenticity of its inhabitants and to
its culture of hospitality.
Loredana Capone, MEC for Tourism and Culture Industry,
Heritage and Cultural Development - Puglia
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FERVENT
FOGGIA
Puglia’s northernmost province, Foggia, can be
divided into two areas: Tavoliere delle Puglie,
and Gargano, which forms the ‘spur’ of Italy’s
‘boot,’ and which is home to a patch of the
Black Forest. Foggia boasts breathtaking natural scenery, and a yearly influx of pilgrims…

© Carlo Elmiro Bevilacqua

REGION PUGLIA

BOUNTIFUL
BARLETTAANDRIA-TRANI

1 San Giovanni Rotondo
This small town, in the heart of Gargano
National Park, is a hub of religious tourism.
Its walls were built by Emperor Frederick
II, known as ‘Stupor Mundi’ (Wonder of the
World) for his keen interest in art and science.
Here, you’ll find the Sanctuary of Saint Pio of
Pietrelcina, Italy’s second largest church.
Padre Pio was a Capuchin friar, known for his
care for the sick and mystic powers. Millions
of pilgrims visit the church every year, as well
as the Church of Santa Maria delle Grazie,
which houses the relics of Padre Pio.
• Viale Padre Pio, 5,
71013 San Giovanni Rotondo, FG

Despite being Puglia’s newest province
(established in 2009), Barletta-Andria-Trani
contains ample remains of ancient civilizations, and medieval fortresses, including
the now submerged 11th Century town of Salapia, near Trinitapoli. We focus, however, on
a must-see medieval masterpiece:

4
© Franco Cappellari

2 Tremiti Islands
Off Gargano National Park’s northern coast, in
the Adriatic Sea lie the islands of San Domino,
San Nicola, Capraia, Pianosa and Cretaccio.
Although all but two of the islands are uninhabited, they remain a haven for scuba divers.
San Nicola is home to the Abbey of Santa
Maria a Mare (‘Holy Mary on the Sea’), and
a trail which encircles the island, and leads
to the discovery of several ancient Greek
tombs. You’ll also find the remains of a Roman
shipwreck from the 1st Century BC, near Punta
di Ponente. You can reach the islands via boat
from Vieste and Rodi Garganico.

© Andrea Ruggeri

4 5 Castel del Monte
This 13th Century castle stands in the National
Park of Alta Murgia, 20km from Andria, and
is a UNESCO World Heritage Site. Emperor
Frederick II commissioned it to be built over
the ruins of former fortress. The Castel del
Monte further contributes to Puglia’s air of
ancient mystery, given its original use as an
observatory, the depictions of mythological
creatures on the keystones above its doorframes, and the repeated use of the number
8 (which symbolises union between God and
man) in the building’s proportions.
• Castel del Monte, 76123 Andria, BT

5

© Mirabilia Sistem

© Vanda Biffani

© Vanda Biffani

4

1

2

3

6 Of all Puglia’s provinces, Bari is most central; not just geographically, but culturally.
Besides the fertile plains and historical buildings common to all of Puglia, it’s also home
to a harbour where you’ll find the Margherita
Theatre which is unique in Europe due to its
construction mainly based on pilings and its
connection to the earth due to a wharf.
7 Le Grotte di Castellana
These spectacular limestone caves are the oldest in Italy, and offer 3km of crystalline caverns
and pathways, formed by an ancient under-

© Carlos Solito

7
ground river. The Passaggio del Presepio, also
known as the Nativity Scene Passage, houses
a stalagmite shaped like the Virgin Mary. At just
40km outside of Bari, the Castellana Caves are
an otherworldly must-see unlike any other.
• Piazzale Anelli,
70013 Castellana Grotte, BA
8 The Trulli of Alberobello
Speaking of otherworldly, the Trulli of Alberobello, just 50km outside of Bari, project an air
of archaic mystery. In the 16th Century, families in Alberobello built their houses from dry

8
stone without mortar, to avoid being taxed.
Today, the whitewashed stone structures
with conical, thatched roofs (each adorning
a peculiar symbol) are yet another UNESCO
World Heritage Site. Start with the oldest
part of town, the Rione Monti. This incredible
maze of winding streets hosts over a 1,000
trulli, including the Trullo Sovrano – the only
existing two-story trullo, where you can admire the original furnishings or enjoy one of
the performances staged here.
• Strada Statale dei Trulli,
70011 Alberobello, BA
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BEWITCHING
BARI

© Giorgia Esposito

© Vanda Biffani

3 4 Gargano National Park
At 120,000 hectares, the Gargano National
Park could qualify as a region in and of itself.
This large expanse of territory covers several
protected areas, including the last remaining
portion of the Foresta Umbra in Italy (which
is over 1,000 years old). There are various
activities on offer, including nature trails,
water sports, gastronomic experiences and
historical walks, all designed to uncover the
area’s unforgettable flora and fauna.
• Via Sant’Antonio Abate, 121,
71037 Monte Sant’Angelo, FG

6
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TEMPTING
TARANTO

REGION PUGLIA

8

9 Castello Aragonese di Taranto
Also known as Castello Sant’Angelo, the
Castle of Taranto was commissioned by the
Aragonese King Ferdinand I of Naples in the
15th Century. The castle was in fact built upon
an earlier Norman structure, which itself was
built upon a Byzantine fortress dating back
to the year 916. The castle serves today as a
naval base, open to public tours.
• Piazza Castello, 4, 74100 Taranto, TA
J Duomo di Taranto
Located in Taranto’s Citta Vecchia (Old City),
this Roman Catholic Cathedral dates back as
far as 1070. A number of renovations took place
over the following centuries, giving the cathedral
multiple facades and historical additions. It currently has a Baroque facade, and serves as seat
to the Archdiocese of Taranto. Besides the inlaid
Byzantine art and numerous beautiful paintings
inside its walls, you’ll find frescoes by Paolo de
Matteis from the 17th and 18th centuries.
• Piazza Duomo, 74100 Taranto, TA

9

13

10

LAVISH
LECCE

BLISSFUL
BRINDISI
14

side streets connected by narrow alleys and
staircases, Ostuni is one of Puglia’s main tourist attractions. Beach lovers will want to head
down to one of Ostuni’s Blue Flag beaches,
which range from rocky cliffs and pools, to wide
sandy strands – all with pristine crystal waters.
At the top of your must-see list, however, is the
15th Century Cathedral of Santa Maria dell’Assunzione in the town centre, which has been
a national monument since 1902. The cathedral’s central door is topped by a rose window,
known for it’s beauty and medieval symbology.
• Piazza Beato Giovanni Paolo II,
72017 Ostuni, BR

12

Photos 13 et 14 © Leonardo D’Angelo

L Ostuni: La Città Bianca
Inside the Itria Valley is the medieval hamlet of
Ostuni. Known as ‘La Città Bianca’ (the White
Town) for its whitewashed houses along hill-

M N O Otranto
The city of Otranto hugs Puglia’s easternmost coastline, 45km from Lecce. Its centre,
Borgo Antico di Otranto, has been named a
UNESCO Culture of Peace Messenger Site.
It’s here you’ll find the Castello Aragonese,
which gives its name to the first gothic novel
in history – The Castle of Otranto by Horace
Walpole in 1764. You’ll also find the Cathedral Cappella dei Martiri whose reliquary
hosts the skulls of the 'Martyrs of Otranto'.
• Via Cenobio, 73028 Otranto, LE

11

© Carlo Elmiro Bevilacqua

K Riserva Naturale Marina Torre Guaceto
Along the Salento Peninsula’s upper coast,
30km away from Brindisi, lies the Torre Guaceto Nature Reserve. The reserve hosts stunning beaches, sandy dunes, marshes and
wetlands. Its also known for the 16th Century
Aragonese tower, once intended as a defense
against Saracen pirates. Numerous activities
are on offer, including hikes, cycle trails and
oceanic tours. The reserve provides the very
epitome of Mediterranean landscapes, and a
chance to view the area’s original fauna.
• Riserva Naturale Torre Guaceto,
72012 Carovigno, BR

15

© Giorgia Esposito

Brindisi is Puglia’s second smallest province,
after Barletta-Andria-Trani. The city of Brindisi
was a settlement long before the Roman empire arrived. It’s said this area was founded
by the legendary Diomedes, a Greek hero in
the Trojan War. Nowadays, Brindisi is known
for its beaches and natural beauty.

Lecce’s capital city, again named after the
province itself, is considered by some to be
the beating heart of Puglia. It’s known as the
'Florence of the South' for its baroque architecture. In fact, the city’s indulgent brand
of baroque architecture is so unique, it has
earned its own appellation: Barocco Leccese.

16

P Santa Maria di Leuca
Santa Maria di Leuca is a ward in Castrignano
del Capo, and is the meeting point between
the Adriatic and Ionian Seas. In addition to the
ward’s lighthouse on Punta Meliso, one of the
most prominent in Italy, Leuca is also known
for the series of noble villas that embroider
the seafront. Their oriental and moor-inspired
facades, so decorated by the noble families
of the late 19th Century who used them as
holiday houses, mirror yet again Puglia’s
eclectic and mysterious character.
• 73040 Santa Maria di Leuca, LE

LINK n° 4

.............

8 Castello di Ginosa
Previously known as the Ionian province, Taranto is filled with ancient uniquities. One such
historical structure is the 11th Century Castello di
Ginosa. Originally built by Norman Duke Robert
Guiscard to protect Ginosa against Saracen
raids, the castle’s towers and caves have undergone various reconstructions throughout its ten
centuries of existence. It has served as fortress
and prison, even as a residential mansion.
• Corso Vittorio Emanuele I, 5,
74013 Ginosa, TA
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48h
in Lecce,
the Florence
of the South

A holiday in the south of Italy wouldn’t be complete without a visit to Lecce, the home of
'Barocco Leccese', a unique offshoot of the
baroque style. This cultural capital is full of
things to see and do – take a trip to the castle
of Carlo V, have lunch at a local restaurant,
and visit the ruins of the ancient Roman Amphi-theatre, located right in the middle of town.

ITALY | Puglia
|• www.viaggiareinpuglia.it

TRAVEL JOURNAL
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LECCE

DAY ONE
Sojourn in style at La Fiermontina
Upon your arrival in Lecce, make sure that
you book yourself into the ultra-central La
Fiermontina, a 17th century mansion that
was reopened as a luxury hotel in 2015.
The gardens of the hotel are peppered with
sculptures by the likes of Fernand Léger and
Jacques Zwobada, while the interiors feature
furniture designed by Charlotte Perriand and
Le Corbusier. The owner of the hotel, Giacomo Fiermonte, sought out the renowned
Pugliese architect Antonio Annicchiarico, so
as to honor his grandmother’s roots in Puglia.
All in all, La Fiermontina is a perfect blend of
contemporary and classical references.
Find out more at www.lafiermontina.com.

1

Marvel at the Cathedral of Lecce,
a baroque masterpiece
Once you’ve dropped your bags off at La
Fiermontina, start your discovery of Lecce
with a walk to the Cathedral of Maria Santissima Assunta in the Piazza Duomo. The
cathedral boasts one of Europe’s tallest bell
towers, as well as a magnificent baroque
façade that demonstrates the remarkable
pliability of the local Lecce limestone. Built in
1571, the cathedral is sure to give visitors a
glimpse into Lecce’s storied past.

2

3

Experience the Roman way of life
at the Amphitheatre
Travel back in time to Lupiae, the Ancient
Roman town in which Lecce has its origins,
by visiting the Amphitheatre. Located in the
Piazza Sant’Oronzo, the Amphitheatre is
elliptical in shape, and comprises two tiers,
only one of which remains today. During its
ancient heyday, the Amphitheatre could seat
up to 14,000 spectators. The space is still in
use today, and plays host to concerts and
other cultural activities, thus continuing the
tradition set by its Roman makers.
Satisfy your stomach at a local favorite
After a day of sightseeing, you’re sure to be
hungry. Continue your discovery of authentic
Lecce by dining at Le Zie Trattoria, whose relaxed atmosphere and menu featuring meals
made in the cucina povera style is sure to end
the day well. Much of traditional Leccese fare
is meat free, so vegetarians need not worry.
After dinner, head back to La Fiermontina for
a nightcap at the hotel’s elegant bar.

5

4

LINK n° 4

6

7

.............

1 & 2 • The Cathedral of Maria Santissima Assunta on Piazza Duomo, Lecce. 3 & 4 • Spend the night at
La Fiermontina and enjoy a relaxing breakfast by the quiet pool. 5 • The Colonna di Sant’Oronzo is located
on Piazza Sant’Oronzo a few steps from the amphitheatre. 6 & 7 • The Roman Amphitheatre in Lecce.
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LECCE

4

5

1

6

2

3

the Florence
of the South
1 & 2 • Castle of Carlo V and
the Foutain of Harmony in
Lecce. 3 • Don’t miss Porta
Napoli, the city’s main gate.
4 & 5 • Osteria degli Spiriti
offers an anthentic taste of
Italian cuisine. 6 • The Basilica of Santa Croce.

Live like a Habsburg at the castle of Carlo V
Despite its fortress-like exterior, the castle of
Carlo V boasts the ultra-luxurious interiors that
came to characterize the Habsburg dynasty.
As ruler of a dominion that spanned close to
four million square kilometers, Carlo V was
undoubtedly one of the most powerful rulers
ever to have lived. In front of the wall which
surrounds the castle, you will find the Fountain
of Harmony, sculpted by Antonio Mazzotta,
showing two lovers standing on organ pipes.
Have a break with a sumptuous meal
Lunch at Osteria degli Spiriti is sure to be
a delight. The restaurateurs, Tiziana and
Piero, serve dishes inspired by food their
grandparents cooked them, after updating
them with a few modern twists. The osteria
aims to showcase the food of the Salento
region, so you can be sure that you’re getting
an authentic taste of Italy.

The Basilica of Santa Croce,
a work of magnificent masonry
When in Lecce, don’t forget to visit the Basilica of Santa Croce and its cloister. This
architectural marvel is a tribute to the skill of
the Leccese stonemasons, and a beautiful
example of the way in which Lecce stone, a
type of limestone found in the region, enables
those who work with it to achieve unbelievable detail. Step inside the Basilica to look
through the central rose window and the altar
of San Francesco di Paola.
Before you go
Lecce is too beautiful for anyone to miss, and
the city has put together a sightseeing tour aimed at the differently-abled. To find out more
about this accessible route. For those who want
to combine exercise with sightseeing, there are
a number of bicycle tours of Lecce available.
| • www.viaggiareinpuglia.it
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48h
in Lecce,

DAY TWO
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© Andrea Ruggeri

HOTEL RISTORANTE
GROTTA PALAZZESE
Enjoy a truly unique experience at Hotel Ristorante Grotta Palazzese in the medieval town of
Polignanon a Mare. The restaurant is located in
a cave that is 74 feet above the sea level and
carved out of limestone. What’s better than a
fine and romantic diner facing the Adriatic Sea
in a captivating setting?
The restaurant is open from May to October.

© Andrea Ruggeri

Via Narciso, 59 - Polignano a Mare (Bari), Puglia
Tel. +39 (0)80 4240677
| • www.grottapalazzese.it

SUNSHINE IN EVERY BITE
Forged centuries ago in the face of extreme
poverty, many peasant traditions – known
as cucina povera (meaning 'humble cuisine') – remain ingrained in Pugliese culinary
practices. For example, you’ll find communal
bread ovens all around the small villages in Le
Murge (the limestone hills in the centre of the
region), where locals bake their daily bread.
Thanks to a combination of expansive fertile fields and consistent sunlight, Puglia

produces 40% of the country’s olive oil,
and an inordinate amount of durum wheat.
These ingredients are used locally to
produce pasta and bread. Pugliese pasta
is made without eggs, which were once
considered a luxury. This hasn’t held the
Pugliese back, though! The region prides
itself on its unique and varied range of
pastas, specifically orecchiette (literally
meaning 'small ears'). These pasta shells
are usually combined with anchovies, chili,
and cime di rapa (brocoli rabe).

WINE ONCE YOU’VE DINED
Almost all of Puglia is wine country. You
could literally do nothing but sniff, swirl and
sip your way through the region. Its longstanding reputation as prolific producers
of high-alcohol red wines, mostly meant
for blending or the production of vermouth,
has in recent years transformed. Today,
Puglia, especially the Salento Peninsula, is
known for its full-bodied DOC (Controlled
Designation of Origin) reds, made from
vines unique to the region.

One such vine is the Negroamaro, which
defines the majority of the Salento Peninsula’s
DOCs. Another is the tannic Primitivo. Known
for their bitter taste and dark colour, these
vines form the basis of Salento’s famous
Salice Salentino and Primitivo di Manduria,
respectively. Salice Salentino is a fruit-forward,
spice-infused, dry red with quaffable qualities,
while Primitivo di Manduria, a heavier variety,
smacks of fruit and leather.
So where should you start your vino voyage?
We suggest you start with the Leone de Castris

winery in the small town of Salice Salentino.
Since 1665, this award-winning producer has
perfected its recipes, and today brings us true
masterpieces, like the Salice Salentino 'Per Lui'
range. If trying out a Primitivo takes your fancy,
seek out one of the famous 'Primitivo di Manduria LXXIV' labels from the Feudo Croce winery
in Carosino, Taranto, owned by Cantina Tinazzi.
• Leone de Castris: Via Senatore De Castris,
26, 73015 Salice Salentino, LE
• Feudo Croce: Loc. Civitella
74021, Carosino, TA

LINK n° 4
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Southern Italian cuisine in general is
marked by one word – abundance.
Puglia is no different. Any given meal
will consist of numerous dishes and
generous portions. And why not? You’d
heap your plate too if you had access
to the freshest Mediterranean ingredients from sun-soaked, fertile plains.
Puglia’s simple, wholesome cuisine is
as earthy as the ground it’s grown in,
and promises to be one of the many
highlights of your travels here.

© Carlos Solito

A taste of history

© Andrea Ruggeri

"Puglia’s
simple,
wholesome
cuisine is
as earthy
as the ground
it’s grown in,
and promises
to be one of
the many
highlights of
your travels
here."

Pugliese cuisine:

© Giorgia Esposito

GASTRONOMY
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DISCOVER PUGLIA ON HORSEBACK

© Vincenzo Pioggia

© Vincenzo Pioggia

Take a step back in time and treat yourself to a
horseback riding tour through the endless olive groves of the Puglia region. As you wind your way along
old dirt roads and along cliff paths in the stunning
southern landscape, you’re sure to feel connected
to nature in a unique and relaxing way. Horseback
riding tours are available for adults and children,
whereas those who don’t feel comfortable atop a
steed can try a horse-drawn carriage ride. Tours can
be booked throughout Puglia, in places like Otranto,
Montalbano, and Manfredonia. Check out |• www.
helloapulia.com for more information.

LINK n° 4
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Experience Southern Italian
authenticity at its best

© Leonardo D’Angelo

PUGLIA:

The south of Italy has long had a reputation for outdoor living – and what
could be better when on holiday? Immerse yourself in the rugged landscape of the Puglia region with a wide
variety of activities suited to travelers of
all types, such as cycling, hiking, and
horse riding. But don’t forget to indulge
in the delicious local food and drink!
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WORK UP A SWEAT WHILE SEEING THE SIGHTS

ACTIVITIES

Puglia has become something of a destination for cyclists, and the
region offers a diverse range of cycling tours and bicycle rentals.
Depending on your preference, you can bike around Puglia for
anything from three to ten days. On booking a tour, expect to get
the best of both worlds – you’ll be stopping off at a variety of lovely
towns and villages in between scenic cycles in some of the region’s
national parks. Overnight stays in towns such as Monopoli, Otranto,
Lecce, and Vieste mean that a bicycle-borne holiday in Southern
Italy is sure to be a delight, while the routes within the Gargano National Park come highly recommended, and include trails through
the Foresta Umbra – the Forest of Shadows, a large inland forest.
For more information, go to | • www.randonneetours.com.

RIDE THE WAVES WITH
A KITESURFING COURSE

© Vanda Biffani

If you love the ocean, be sure to book a kitesurfing course while in Puglia. The vast array
of beaches that litter the seemingly endless
coastline are perfect spots to learn a new
sport, or if you’re a kitesurfing veteran, to test
your skills on the glorious waters of the Mediterranean. Top kitesurfing beaches include
Gallipoli and Torre Mozza. To book a course,
go to | • www.tripadvisor.co.za.

HIKE ALONG THE ITALIAN COAST TO GET
THE BEST OF LAND AND SEA

LINK n° 4

.............

© Vincenzo Pioggia

© Leonardo D’Angelo

As the Italian region with the longest stretch of
coastline – a whopping 800km of it, peppered
with limestone cliffs and beautiful beaches – it
should come as no surprise that Puglia is an excellent destination for hikers and walkers. Some
of the best spots can be found within the region’s
national parks, and there are trails and tours
suited to all fitness levels. Wonder along ancient
shepherd trails and retrace the steps of pilgrims
from bygone eras, all the while remembering to
stop and sample the local food and drink in the
small towns which dot the coast. The Alta Murgia
National Park should not be missed, as the town
of Bari falls within its boundaries. Be sure to stop
by its charming harbor and feast on some freshly
caught seafood! Go to | • www.keadventure.
com to book your hiking holiday.
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Yachting:
sophistication
meets the sea

MAXI YACHT ROLEX CUP

Yachting has long been the
epitome of sporting elegance,
and it’s easy to see why:
beautiful boats representing
the perfect mix of form and
function, jaw-dropping settings
for regattas, and the rich
and famous coming out to play.
What could be better?

Created in 1980
Partnership with Rolex 1985

Fun Fact!
1

It takes up to 12 months
for an experienced crew to
fully adapt to a new yacht.

2
The Giraglia Rolex Cup was created in 1952, with the
intention behind it being that the race would act as a
way of repairing the relationship between France and
Italy in the aftermath of the Second World War. Three
men were at the helm of the Cup – René Levainville,
Franco Gavagnin, and Beppe Croce. Organized by
the prestigious Yacht Club Italiano and the Yacht Club
de France, the Giraglia Rolex Cup has become one of
the most famous offshore races in the Mediterranean,
bringing together more than 200 boats from 10 countries, as well as more than 3,000 crew members, both
professional and amateur. For those who are passionate about sailing and modern racing yachts, the Giraglia Rolex Cup is the event of the season, and is not
to be missed. Technology and design are blended together to create beautiful yet highly functional yachts
that are a pleasure to behold, especially as they are
framed by the backdrop of the Mediterranean Sea.
This year’s 65th edition of the Giraglia Rolex Cup
runs from 9th to 17th of June. The competition consists
of three events, starting with an overnight race from
Marseille and Sanremo to Saint-Tropez, followed by
a three-day inshore series in the bay of Saint-Tropez
between the 11th and 13th of June. The final component of the cup is the offshore race which gives
the event its name – La Giraglia, which runs from
Saint-Tropez to Genoa, Italy.

3

Whether you’re passionate about sailing or have just entered the world of
yachting, don’t miss out on this unique
opportunity to observe the powerful
and elegant monohull or Maxi yachts,
which give the race its name. In the
Maxi yacht category you will be able to
see the following sizes: Mini Maxi (6079ft), Maxi 72 (72ft), Maxi (80-100ft),
Wally (77ft), Supermaxi (100.1ft), and
the J-Class (100-121ft).
2017 sees the Maxi Yacht Rolex Cup
celebrating its 28th year, as well as
the 50 year anniversary of the Yacht
Club Costa Smeralda. The regatta runs
from the 3rd to the 9th of September.

1
1 • The Maxi Yacht Rolex
Cup takes place in Porto
Cervo, Sardinia. 2 • The
Giraglia Rolex Cup and its
200 boats. 3 • The Magic
Carpet Cubet team won
the 2016 Giraglia.
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GIRAGLIA ROLEX CUP
Created in 1952
Partnership with Rolex in 1998
241-nautical miles offshore race to Genoa

The Maxi Yacht Rolex Cup was first
held in 1980 and takes place in Porto
Cervo, Sardinia. This spectacular regatta is organized by the Yacht Club
Costa Smeralda and the International
Maxi Association, and is only open to
yachts over 60 feet in length. It has
grown over the years to become one
of the most renowned races in this
size category, with each year seeing
more sailing aficionados both competing and watching the regatta.
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Most of us equate being healthy with diet and exercise.
Technogym has been working for over 30 years to revise
this oversimplification. With a well-established reputation as '
The Wellness Company', Technogym leads the global market
through 360 degree solutions to healthy living. Thanks to its
innovative founder and president, Nerio Alessandri, Technogym
promotes wellness over fitness through premium fitness
products, digital solutions to wellness lifestyles, research on
medical and scientific innovation, and social and environmental
projects – making it the very epitome of a business empire.

1983

foundation of Technogym

2,000

employees worldwide

35

million of users

LET’S GET DOWN TO BUSINESS…

65,000

Over the past 33 years since its inception, Technogym has maintained
an average annual organic growth of 30%, with company equity valued
at over €875 million. Not bad for a business started in a 22-year-old’s
garage! Technogym went public with a partial IPO (Initial Public Offering) on the Milan Stock Exchange on May 3rd last year. Within weeks
the share value had increased by 20%. This success on the stock market, coupled with their integrated approach to wellness solutions, has
positioned Technogym as unequivocal in the fitness market worldwide.

Wellness facilities

€555

million revenue in 2016

WELLNESS vs. FITNESS
Technogym’s ethos holds fitness to be just
one stepping stone towards wellness. The
idea is to offer more than just impeccably
designed fitness machines. The company
defines wellness as energy, vitality, efficiency and feeling at ease – every day, in
every situation. As a result, their 'Technogym
Ecosystem' offers everything from wellness
coaching to travel-friendly, personalised,
digital programmes that simultaneously promote mental health.
Take for example, Technogym’s Wellness
Ball. These black balls resemble yoga or
pilates balls, but are meant for use in lieu
of traditional office chairs. To start with, the
design is thoughtful to the point where the
bottom half has a textured, anti-slip coating,
while the entire ball is antibacterial. Wellness
Balls bring about micro-movements, which
improve back problems and core strength.
What’s more, they come with a QR code
which links to your phone, enabling notifications for minor exercises you can do while
working, and alerts for when it’s time to take a
break from your screen.

LINK n° 4
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The world’s wellness empire
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WELLNESS AT WORK
Nestled away in Cesena, in the Emilia-Romagna region of Italy, lies
the expansive Technogym Village, headquarters of the company
and living proof that their employees live the lifestyle they’re selling.
Besides housing a factory, science centre, research department and
Technogym University, the office culture is designed to keep you
healthy – all while being substantively environmentally friendly. Each
employee has access to the gym, outdoor running track, and wellness
restaurant, and are given a two-hour lunch break to enable daily use of
these. Office equipment like the Wellness Ball means employees can
rack up 'Move' points, which result in prizes.

AN INTERVIEW WITH

MOVING FOR A BETTER WORLD

Technogym’s Founder & President:

Beyond their research contributions to fitness, medicine and sport,
Technogym brings value to society through social and environmental
engagement. The Wellness Foundation, which Nerio Alessandri elaborates on in our interview with him, supports educational and research
institutes committed to improving lives.

Thanks to their proven excellence in innovation and fitness
technology, Technogym has been the official supplier for no
less than six Olympic Games: Sydney 2000, Athens 2004, Turin
2006, Beijing 2008, London 2012 and Rio 2016. Their involvement with the Olympics reflects their commitment to 'sport for
all', and to transformation of the fitness industry at large.

How exactly was Technogym started?
I was a young industrial designer very passionate about sports. In the 1980s I was a
member of a local gym in my hometown,
Cesena, and I noticed that gyms lacked
technology and design, and only offered
very basic tools. I saw an innovation opportunity to create something safer and easier
to use, so I designed and built my first machine during my free time in the evenings
and weekends. I designed and built the
first equipment with my own hands in my
garage, because I had the vision of doing
something that would help people live
better lives. The first machine was a great
success, and the gym I sold it to ordered
a complete line, so Technogym went from
being a hobby to a full time business.
What is Wellness and why is the concept
important to you?
I believe that Wellness is the balance
between the body, mind and spirit, and is
achieved through regular physical exercise,
a healthy diet and a positive mental attitude.
The reason why it is so important is because
Wellness represents a great social opportunity for everyone – for governments to reduce
health service costs, for companies to stimulate their members to be more creative and
productive and for all citizens to improve their
health and daily lifestyle.
Does the concept of Wellness reflect an
Italian way of life?
Yes, Wellness is inspired by the philosophy of
'Mens sana in corpore sano' (which, loosely
translated, means 'A healthy mind makes a
healthy body.'), which originated two thousand years ago in Rome.

What does successfully running a
company like Technogym take?
I believe the most important factors are the
passionate attention to product, innovation
and quality – these are always the first priority
for me and my team.
Since the very early stages of the company,
research and innovation have represented
the key values behind the development of
products, services and solutions. We always
keep in mind the need of the end-user. Every
single detail is important in offering the best
experience, this is why we have a team of
more than 150 people made of industrial
designers, engineers, physiotherapists and
doctors that work every day to create the
wellness products and solutions of the future.
Today we are the only company able to provide a total wellness solution made of not
only equipment but also, apps, devices and
contents, interior design services, training and
education programmes, marketing support for
our clients, and a strong after sales service.
What’s the mission of the Wellness
Foundation?
The Wellness Foundation is a non-profit organisation I founded in 2003. It cooperates with
institutions, schools, universities, research
centres, and any private and public body to
promote better health through prevention and
positive lifestyle behaviours. A commitment
that has inspired projects such as 'Gioca
Wellness' (Play Wellness) to fight childhood
obesity through physical activity and 'Muoviti che ti fa bene' (It’s Good to Move), a
public outdoor physical activity programme
involving the use of public green spaces.
The Wellness Foundation also promotes the
'Wellness Valley' project.

The idea was to develop a plan in the Romagna area (the eastern part on the coast
of the Emilia-Romagna region) to create the
first district in the world for quality of life. We
have proposed that all stakeholders in Romagna (companies, public administrations,
tourism operators, schools, universities and
the public health system) work together to
increase people’s health, create more and
more successful and innovative products
and services, attract qualified human resources, raise the environmental quality standards, and to attract more and more people
searching for a wellness experience.
After 20 years, over 40 best practices have
been developed, from Technogym becoming the world’s leader in the wellness technology, to food companies who specialise
in bio and organic food, to tourist operators
selling sports holidays packages, to public
administration which promotes physical activity to create a healthy population.
Technogym is now established in South
Africa. What plans do you have for this
market?
South Africa is a very relevant market for us
and it is the land of some of our best clients
and outstanding references for all our business
segments, from sport and fitness clubs to
corporates, hospitality but also in the medical
field. We have a very long history of presence
there thanks to the cooperation with our local
exclusive distributor PentaSystem managed
by the Payne brothers.
In the future, we are working to consolidate
our presence and strengthen our capability to
deliver our complete wellness solution, which
includes our great design products, services
and digital contents.
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TECHNOGYM AT THE OLYMPICS

Nerio Alessandri
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CNR - RESEARCH AREA IN BOLOGNA

1

ITALY
Emilia-Romagna Region

3

1 • Aerial view of the CNR’s Research
Area in Bologna. 2 • Sampling the seabed
(© Courtesy of CNR-ISMAR). 3 • Cleanroom
facility at CNR-IMM. 4 • Project of the E-ELT
European Telescope, whose adaptive optics
will be built at INAF-IASF in Bologna. 5 • The
greenhouse at CNR-IBIMET. 6 • Laboratory
for atmospheric measurements at CNR-ISAC.
7 • The AMBIMAT Technopole building.

Inaugurated in 1992, the National Research Council’s (CNR) Research
Area occupies an area of roughly 90,000 m2, and is located along
the northern periphery of Bologna, Italy. More than 400 people work
at the six institutes that make up the CNR and the two National Institute
of Astrophysics (INAF) facilities which form part of the campus.

COLLABORATION IN THE NAME
OF SCIENCE

5

6

The Research Area offers a great deal of support, as well as many services to its researchers, and is open to other academic and
public institutions. Some of the facilities available are a conference centre whose main
room can accommodate up to 400 people,
and a library with a rich collection of e-journals and e-books covering all scientific
disciplines. In the spirit of collaboration, the
library is part of a network, and its contents
can be used by almost a thousand affiliated
academic, research, and public libraries
around the world. The CNR Research Area
provides ultrafast internet through a node of
the GARR, the national network dedicated to
Italian universities and research institutions.
WORKING TOWARDS A BETTER FUTURE

4

7

The CNR Research Area is a recognized
centre of excellence equipped with state of
the art laboratories dedicated to multidisciplinary research in fields that are of the highest
priority, due to their ability to address the
challenges of the future. The CNR Research
Area plays host to studies around natural and

anthropogenic effects on ecosystems on earth
and in space, the impact of climate change
and pollution, as well as the preservation of
cultural heritage, sustainable agriculture and
food production. Other research taking place
at CNR focuses on the development of new
materials and processes for sustainable development and healthcare, such as devices for
energy conversion, production and storage,
and sensors for monitoring the environment.
In addition to CNR and INAF, the Research
Area hosts a number of other institutions and
facilities, some of which are:
• The headquarters of ASTER, the Consortium
for Technological Transfer and Industrial Research of Emilia-Romagna, which promotes innovation by fostering the collaboration between
research and industry,
• The AMBIMAT CNR’s Technopole, which
includes the regional laboratories MIST E-R
S.c.r.l. (Micron and Submicron Enabling Technologies of Emilia-Romagna) and Proambiente
S.c.r.l. (Industrial Research and Technology
Transfer for the Environment), and whose
purpose is the promotion of technology transfer
from research to business,
• The 'Incubator', a centre dedicated to technology transfer, built in collaboration with the
Emilia-Romagna Region,

• Several spin-off companies, whose aim is
utilising the knowledge developed at CNR
by translating it into advanced products for
the market,
• The Smart Cities Living Lab, whose purpose
is the development and spread of ICT technologies within public administration and industry.
CNR AND INAF CARRY OUT ADVANCED
RESEARCH IN THE FOLLOWING FIELDS:
• Bio and Agro Food Science (CNR Institute
of Biometeorology – IBIMET),
• Physical Sciences and Technologies of
Matter (CNR Institute for Microelectronics
and Microsystems – IMM),
• Chemical Sciences and Technology of Materials (CNR Institute of Organic Synthesis and
Photoreactivity – ISOF, CNR Institute for the
Study of Nanostructured Materials – ISMN),
• Earth System Science and Technologies
for the Environment (CNR Institute of Atmospheric Sciences and Climate – ISAC, CNR
Institute of Marine Sciences – ISMAR),
• Astrophysics and cosmic physics (INAF
Institute of Astrophysics and Cosmic Physics
– INAF Institute of Radio Astronomy – IRA).
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Via Piero Gobetti, 101,
40129 Bologna, Italy
Tel.: +39 051 639 8111
|• www.bo.cnr.it

| w w w . my i t a l ianlink. com

37

BUSINESS
...............................
CMC COOPERATIVA

CMC Cooperativa
Italian roots, global success

What started in the early beginnings of the 20th century as a group
of Italian masons and cement workers is today one of the world’s
most successful underground construction companies. South
Africa has the Cooperativa Muratori e Cementisti (CMC) to thank
for the decongestion of our roads and contributions to our power
generation. We take a closer look at the story behind CMC and
their CEO for Ravenna in South Africa, Paolo Porcelli.

2

3

HUMBLE BEGINNINGS
In 1901, in Italy’s coastal city of Ravenna,
35 masons started an anonymous co-op
for the masons, woodmen and workers
of the municipality. Eight years later, they
merged with the Cement Workers Company,
forming what we know today as CMC. Since
its inception, CMC has been dedicated to
improving and expanding the infrastructure
of the Romagna region, as well as that
of Italy as a whole. During the post-war
period, CMC contributed considerably to the
reconstruction and subsequent growth of
Italian industrial infrastructure.

© Courtesy of CMC Raven

GREAT HEIGHTS
The company has played an integral part
in the construction of some of Italy’s largest
roadworks within the last century. Since
1975, and has completed projects on almost
every continent. During the 1980’s, CMC
focused its attention on Africa, building
dams, roads and silos all over the continent.
Today’s CMC specialises in environmentally
sustainable large construction projects in
both the public and private sectors, and
has overseen the building of high-speed
railways, shopping malls, hydroelectric
works, hotels, and a United Nations conference centre – to name just a few.

1 • High speed railway in Milan, Italy. 2 • Burj Al-Fateh Hotel in Khartoum, Soudan. 3 • Ingula Pumped Storage Scheme in KwaZulu-Natal:
main underground civil works.

FUTURE FOCUS
In the future, CMC aims to focus on infrastructural work within the various countries with
which it has strong business ties, a category

into which South Africa falls. In fact, so far,
CMC is responsible for the Gillooly’s Interchange on the Johannesburg ring road (which
was updated in time for the 2010 FIFA World
Cup), as well as the N2/M41 Mt. Edgecombe
Interchange in KwaZulu-Natal. What’s more,
the company has completed a project in
conjunction with Eskom on the Ingula Pumped
Storage Scheme, which now generates a total
of 1,332 MW for the national grid.
PAOLO PORCELLI
Prior to his career within CMC di Ravenna,
Paolo Porcelli obtained a Masters degree in
structural engineering, and worked for an
engineering company in Bologna. He began
working for CMC in 1999, when he took up
a Chief Engineer position in the Philippines.
Since then, Porcelli has worked for CMC in
numerous locations all around the world,
including Laos, Malaysia, and Swaziland.
In 2002, he was appointed Project Manager
for the Penchala Tunnel in Kuala Lumpur,
Malaysia, and in 2007 he was appointed
to the position of Area Manager for CMC di
Ravenna in South Africa. At present, Paolo
Porcelli serves as Chief Executive Officer
for CMC di Ravenna Southern Africa, a
position he has held since 2013. Beyond his
senior position with the company, Porcelli
keeps his plate full as the chairman of CMC
Africa Austral (Mozambique’s largest civil
contractor), Side Investments and Sidebar,
and serves as chairman for the board of
directors of CMI Joint Venture.
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SAN DOMENICO PALACE HOTEL

1

San Domenico
Palace Hotel:

HISTORY, ART
AND CHARACTER…
A magnet for famous writers, artists
and composers who still come to
enjoy the beauty of the panorama,
the small town of Taormina is a destination that has attracted travellers
and well-known figures since ancient times. Located in this unique
setting, the San Domenico Palace
Hotel, a member of the ‘Leading
Hotels of the World’, continues this
tradition by offering its guests a holiday resort brimming with history.
Created within the walls of a former
monastery dating from the 14th century, this 5-star hotel has retained
the calm and peace of old monastic
life while offering stunning views of
Mount Etna and the bay of Taormina
from its terraces, for both a unique
and unforgettable experience!

The Jewel of Taormina

ITALY | Sicily
San Domenico Palace Hotel,
Piazza San Domenico, 5,
Taormina, Sicily
Tel.: +39 (0)942 613 111
|• www.san-domenico-palace.com

ELEGANCE
AND INSPIRATION
IN EACH ROOM
The San Domenico Hotel
offers 105 rooms and
suites in the two wings of
the building: the convent
and the Grand Hotel,
a Neoclassical building
added in 1896. Different
types of accommodation
are available. From our
elegant classic room
overlooking the cloisters
or the village to our Deluxe
room or our superbly
appointed suites with vast
private terraces opening
onto the magnificent bay
of Taormina. You will love
our Grand Hotel Suite
with its Art Nouveau decor
or our Mini Pool Suite with
a private jacuzzi installed
on the large private terrace
extending from the room.

With the sea below and Mount Etna on the horizon, Taormina,
a panoramic viewpoint on the Mediterranean, is already in itself
a unique destination. The star-studded sanctuary of this seaside
town, the San Domenico Palace, a former monastery, has been
skilfully transformed into a luxury hotel. Immerse yourself in one
of the most beautiful places in Sicily!

2

3

4

5
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1 • The hotel offers an astonishing view on Mont Etna. 2 & 3 • The Junior Suite and its charming private terrace. 4 • The elegant classic
room. 5 • Enjoy a relaxing moment in the outdoor jacuzzi of the Mini Pool Suite.
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SAN DOMENICO PALACE HOTEL

This year, the hotel has also been chosen to host the G7 Summit
which took place on May 26-27 with several heads of state
and government attending the summit. In July 2012,
the San Domenico Palace Hotel was chosen and redecorated by
Italian designers Dolce & Gabbana for the presentation of their
first haute couture collection. Peter Brant, Stephanie Seymour,
Scarlett Johansson, Bianca Brandolini d’Adda, Naomi Campbell
and Laetitia Casta were among the guests!

5
1

2

3

4

TRADITIONAL SICILIAN GASTRONOMY

ENJOY THE DOLCE VITA

SAY 'I DO'!

The San Domenico Palace Hotel has three
restaurants, notably the Principe Cerami
which offers gastronomic cuisine and has
been awarded two Michelin stars, as well
as rave reviews in other well-known travel
guides. This restaurant, which owes its name
to the Sicilian aristocrat who made the monastery into a hotel, is headed by the talented

The hotel has a superb freshwater swimming
pool with a pool bar, and two other bars, including the iconic cloister lounge bar, which is filled
every evening with romantic piano music. The
hotel’s Decléor beauty institute offers a wealth of
relaxing beauty treatments, notably manicures,
pedicures and massages... And the sandy
beach is only a five-minute walk from the hotel!

The sea, the Mediterranean sun, a building
steeped in history, the calm atmosphere and
spectacular views, what more could you ask
for on your wedding day? The San Domenico
Palace Hotel welcomes you and takes care
of everything on your special day: planning,
catering, entertainment, accommodation…
Simply magic!

Chef Massimo Mantarro. Focusing on high
quality, delicate and refined Sicilian cuisine,
he creates dishes both elegant and full of flavour, while revisiting traditional cuisine and
delighting the most demanding of palates.
Add to this the enchanting atmosphere and
the delightful peaceful setting, which includes the Ionian Sea as a backdrop.

LINK n° 4

4 • The Executive room private
terrace offers a stunning sea
view. 5 • Take a break at the
swimming pool.

.............

1 & 2 • Enjoy the gastronomic
cuisine of the Principe Cerami 2-star
restaurant. 3 • Enjoy your breakfast
on the Presidential Room terrace.
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EDUCATION
...............................

NABA ART AND DESIGN ACADEMY

NABA

- A design institution
in touch with the times Founded in 1980, the Nuova Accademia di Belle Arti,
or NABA, is a multidisciplinary art and design institution
which aims to train students in their chosen discipline,
while simultaneously preparing them for the postgraduation world of work.

ITALY | Lombardy
Via C. Darwin, 20, 20143 Milano
Tel.: +39 02 973721
|• www.naba.it

year of
foundation
of NABA

3,000
students
coming from
70 countries

13

modern buildings
make up
the campus

80%

of students
find a job
within a year

Largest
private
art academy
in Italy

Naba Uniform
Project by Hao Min

LINK n° 4
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EDUCATION
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NABA ART AND DESIGN ACADEMY

6

1

A MODERN ACADEMY SET
IN HISTORICAL MILAN
The NABA campus is situated in the beautiful Navigli district of Milan, characterized
by the broad canals which were once used
as transportation networks for goods as
well as people. While the Milanese waterways are no longer major thoroughfares,
they are lined with some of the best nightlife
spots the city has to offer, something which
is sure to pique the attention of any prospective student.
Amongst all this historical splendor, NABA
positions itself as a modern institution offering up-to-date tuition in the arts. Students
can choose from a wide range of learning
areas within both the fine art and applied art
fields, such as Visual Art, Design, Fashion,
Graphics and Communication studies, Media
Design, and Theatre and Exhibit Design.
STIMULATE INNOVATION
Fashion, design, and art are mediums that
thrive on innovation and change – this idea
is central to the NABA ethos, and informs the
academy’s drive for continued relevance in
the local and international design community. The founders of NABA, Ausonio Zappa,
Guido Ballo, and Tito Varisco, envisioned
the school as an antidote to a rigid academic tradition which they felt was out of touch
with the potential of the creative disciplines
to act as sources for innovation. Thus NABA
was created to provide its students with the
means to realize their own unique personal
languages, which in turn would allow them to

make their mark in their chosen field. NABA
continues to nurture talent in a positive and
supportive environment, and will doubtless
do so far into the future.
MULTICULTURALISM AT ITS CORE
NABA is home to students from seventy
countries, and sees multiculturalism as
central to its identity. Through interacting
with people from such a diverse range of
countries and cultures, NABA students are
exposed to new ideas and ways of thinking
which invariably lead to new and exciting
creative partnerships and exchanges. In a
world where nationalism is rearing its ugly
head, NABA offers its students an inclusive
and friendly environment that emphasizes
dialogue and shared experiences.
PREPARING STUDENTS FOR
THE WORLD OF WORK
Since its inception in 1980, NABA has cultivated relationships with many top global
design studios and companies. By involving
its students in projects and briefs being undertaken by these studios and companies,
NABA offers them the chance to gain real
world work experience during their time at
the institution. Internationally respected artists, as well as design and fashion experts,
interact with the NABA community through
guest lecture series, and form part of the
academy’s teaching staff. NABA is sure to
provide aspiring young artists and designers
with the best possible start in their careers.
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1 • Workshop @East China Normal University - Shanghai BA in Fashion Design. 2 • Solar3 System.
Project by: Shuo Wang. 3 • Collezione accessori per Rosato @ Show Room Rosato - Milano. 4 • Janus
Doplicity. Fashion designer: Giuseppe Campanella. Fashion stylist: Federica Pessina BA in Fashion
Design. 5 • “Splat” Walking On Eggs. Project by: Cinzia Galia. MA in Fashion and Textile Design. 6 • The
Untellable. Fashion Designer: Antonio Mallamo. Fashion Stylist: Consuelo Crafa. BA in Fashion Design.
7 • progetto di stampe, in collaborazione con Gabs, Franco Gabrielli. Photo by: Rocco Toscani. BA in
Fashion Design. 8 • Editorial shooting @Modateca Deanna. BA in Fashion Design. 9 • MEZZOGIUGNO.
Fashion designer: Riccardo Scaburri. Fashion Stylist: Elisa Ambrosetti. BA in Fashion Design. 10 •
Imhar. Fashion designer: Deyse Cottini. Fashion stylist: Alice Maiolini. BA in Fashion Design. 11 • Theory
of everything. Project by: Michele Lotito. BA in Fashion Design. 12 • I Ching. Project by: Qiao Qiao Yan.
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CULTURE
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THE PEGGY GUGGENHEIM COLLECTION

Peggy Guggenheim
COLLECTION

Looking out onto Venice’s Grand Canal, the
Peggy Guggenheim Collection must surely
be one of the most well situated art museums
in the world. Dedicated to modern art, the
museum is fascinating both for the wonderful
works that it contains, and as a monument to
the remarkable woman who gives it its name.

1
3

1 • Peggy Guggenheim Collection in Venice. 2 • The Peggy Guggenheim Collection Nasher Sculpture Garden.

4

5

3 • Attirement of the Bride by Max Ernst. 4 • The Abstract rooms. 5 • Pollock’s room.
©Peggy Guggenheim Collection, Venice - Matteo de Fina - ph. 1 & 2 / AndreaSarti/CAST1466 - ph. 3, 4 & 5.

LINK n° 4
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CULTURE
...............................

THE PEGGY GUGGENHEIM COLLECTION

2

1

1 & 2 • The Peggy
Guggenheim Collection
Nasher Sculpture Garden.
3 & 6 • The Surrealist rooms.
4 • Study for Chimpanzee
by Francis Bacon, 1957.
5 • Arc of Petals by Alexander
Calder in Calder’s Hall.
5

3

4

6

©Peggy Guggenheim Collection, Venice - AndreaSarti/CAST1466 - ph. 2, 4 & 5 / David Heald - ph. 1, 3 & 6.

LINK n° 4

.............

Mark Rothko. When in America during World
FOUR MUSEUMS AROUND THE WORLD
War II, Guggenheim opened The Art of
In 1949, Peggy Guggenheim, a member of the
This Century Gallery in New York, and provifantastically wealthy Guggenheim family of
ded many soon to be household names
New York, bought the Palazzo Venier dei
with invaluable exposure to the public
Leoni, a single story mansion overlooking the
and collectors. Amongst the many notable
Grand Canal in Venice. Dubbed the palazzo
exhibitions held by Guggenheim was the
non compiuto (unfinished palazzo) due to its
Exhibition by 31 Women, which focused on
lack of height – originally the Palazzo Venier
female artists’ contribution to the Surrealist
had been intended to have five stories –
movement. It was this
Guggenheim transformed
avant-garde spirit that
the space into a home for
Guggenheim brought to
her substantial art collecPlan your visit
Venice in 1949.
tion, and used the garden
to house the sculptures. In
Before her relocation to
1951, Guggenheim began
the city, American moto open her home to the
Open every day of the week from
dern art had been underpublic three days a week,
10am to 6pm, closed on Tuesdays
represented in Venetian
and continued to do so
museums and collections,
until her death in 1979. AfEntrance fees: €15 for adults, €13 for
and Guggenheim introter her death the Palazzo
senior visitors over 65, €9 for students
duced the people of VeVenier became a full-time
under 26 (with current student ID), free
nice to many artists such
museum, under the control
for children under 10 and members.
as Robert Motherwell,
of the Solomon R. GuggenWilliam Baziotes, and
heim Foundation.
Palazzo Venier dei Leoni,
Hans Hofmann. In addiDorsoduro 701, I-30123
tion to a large cross-secThe Peggy Guggenheim
Tel.: +39 041 2405 411
tion of modern American
Collection has four sister
| • www.guggenheim-venice.it
art, Guggenheim also
museums: in New York, Bilacquired works by signifibao, and Abu Dhabi, but it
cant European Surreais only the Guggenheim in
lists, Cubists, and Abstract Expressionists
Venice that has a history so intimately connecsuch as Max Ernst, Salvador Dali, Marcel
ted to that of its patron. Guggenheim lived in
Duchamp, and René Magritte.
Venice for three decades, and became as much
of an attraction as her wonderful collection did.
The Peggy Guggenheim Collection affords
the visitor an unbroken view of the progresMODERN ART MARVEL
sion of early 20th century art from both AmeGuggenheim acted as a patron to a significant
rica and Europe, and enables one to compare
number of modern artists during the first
and contrast work being made at the same
half of the 20th century, with a focus on Ametime, but in very different circumstances.
rican artists, such as Jackson Pollock and
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IN THE WORKSHOP OF
...............................
CAMERON PLATTER

Cameron Platter:
Unearthing
the underbelly
of being alive

Why did you become an artist?
It’s all I’ve ever been interested in. This is both
a good and a bad thing.
Describe your themes and motifs.
I have a pretty eclectic and multidisciplinary
approach. My work appropriates, references,
and filters all the information I come across
daily in a highly personal and idiosyncratic
way. I am as interested in what a Monster energy drink means, as with the frescoes of Giotto.

2

With so varied a subject, how do you
decide what to document?
It’s like knowing when a work is finished.
There’s not a finite cut-off, or in this case, starting point. Art should never have to conform
to any rules. You could have seen something
a year ago, (the idea might sit in a notebook
for years) and then all of a sudden its context
becomes relevant, and it is ready to be translated into a work. I suppose it’s about unearthing the untalked about underbelly of being
alive, which might come from something
someone says, a sign on a wall, or an advertisement that focuses, crystallises and kicks a
particular idea into life.

3

4

1 • Chicken - 2012 - pencil crayon
on paper 238.5cm x 181cm.
2 • Be Filled With the Spirit - 2013 pencil on paper 238cm x 181cm.
3 • Seven Headed Dragon - 2014 pencil on paper 238cm x 181cm.
4 • Knee High Boots Right Wheel Side
- 2016 - collage, acrylic, pencil, spray
paint on paper 150cm x 110cm.
5 • Monster - 2014 - carved jacaranda
and panga panga wood, pine, polish,
stain, lightbox, neon, monster energy
drink 305cm x 140cm x 80cm.

Why does dysfunction in contemporary
society warrant focus?
I don’t think art can turn a blind eye. If it does,
it is nothing more than decoration, which isn’t
art. Which totally contradicts my previous statement of art having no rules?

5

Which is your favourite piece?
My favourite piece is always the next work.
That’s what keeps me questing and perfecting. At the moment I’m working on series of
carved reliefs, in wood and polyurethane,
which I’m pretty excited about.

LINK n° 4

.............

1

Johannesburg born
Cameron Platter is
known for his varied and
provocative pieces, which
characterise "the perversity,
absurdity and dissonance
of everyday life." Sometimes
inflammatory, sometimes
subtle, Platter’s reflections
of contemporary, dystopian
South African society are
widely exhibited across the
globe. He was featured at
the 55th Venice Biennale,
and has pieces in the
permanent collections of
New York’s MoMA and the
Iziko South African National
Gallery, amongst others.
My Italian Link took the
opportunity to learn more
about this rousing artist and
his Italian connection.

Tell us about the array of mediums and
materials you use.
I use whatever medium is most suited to the
concept I’m working with. I work in media as
diverse as video, tapestry, drawing, poetry,
sculpture, painting, collage, assemblage,
installation, and performance. Everything is
related and interconnected, a large mindmap collage that has no end. A lot of my work
also has to do with personal interactions, and
human relationships. I get a kick out of interacting with this wide variety of people - from
rural KwaZulu-Natal weavers, to gallerists in
Paris and L.A., etc.
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1 • Installation view - 2016 - charcoal
on paper dimensions and configuration
variable. 2 • Waterfall - 2016 - carved
wood, paint 230cm x 40cm x 40cm.
3 • The Same - 2014 - carved wood,
stain, polish 260cm x 160cm x 130cm.
4 • Princess XXX - 2016 - silicon 50cm
x 20cm x 20cm. 5 • Baboink Bar 2016 - steel, speakers, fluorescent
lights, amplifier, ceramic + wood +
found sculptures, soundtrack, martinis,
performance 400cm x 95cm x 50cm.

How does your art contrast with other
contemporary South African and Italian
artists?
I feel part of a larger scene, rather than being
pigeonholed as a solely South African (or Italian) artist. I hope my work is read similarly. I feel
a kinship to work of South Africans like Robin
Rhode, Moshekwa Langa, Barend de Wet, Ravi
Govender; and Italians like Monica Bonvinci,
Tatiana Trouvé, Gabriele de Santis, and Santo
Tolone… the list could and does go on.
Do you have Italian roots?
My father’s from a small village, Tscherms,
near Merano, in the Trentino-Alto Adige region. It’s in the German speaking part of
Italy, hence my very un-Italian surname. The
extended Platter family are still there – organic
farmers and hoteliers: www.oberglunigerhof.it

1

What are your connections with Italy and
Italian art?
Art is a global activity, so I feel connected to
scenes all over the world. I do, however, love
Italian Arte Povera, especially work from Alighiero Boetti and his successor, Maurizio Cattelan.
I’m also into the work of a younger Italian scene
(some of whom I’ve mentioned before).
When can we expect to see an exhibition
from you on Italian soil?
There’s a great group show, Il Cacciatore
Bianco, that I’m included on now at FM
Centro per L’Arte Contemporanea in Milano.

See more of Cameron’s work and find out
about his upcoming local exhibitions at:
| • www.cameronplatter.com &
| • archive.cameronplatter.com

Be part of Africa’s
largest culinary event,
which attracts local
and international
industry experts as
well as the public.
2 – 4 JUNE 2017

BE PART OF
AFRICA’S LEADING
ART FAIR THAT
REPRESENTS
CONTEMPORARY
AFRICAN AND
INTERNATIONAL ART.

CAPE TOWN INTERNATIONAL
CONVENTION CENTRE
3

28 – 30 JULY 2017
TICKETPRO DOME

2

4

16 – 18 FEBRUARY 2018
CAPE TOWN INTERNATIONAL
CONVENTION CENTRE

27–29 OCTOBER 2017
DURBAN EXHIBITION CENTRE

5

www.goodfoodandwineshow.co.za

www.capetownartfair.co.za

PRODUCED BY

To be part of the shows, or for more information, contact
Rose Setshoge on +27 21 702 2280 | rose@fieramilano.co.za

MUSIC
...............................
NAN KOLÈ

Nan Kolè

on Durban’s DIY dance genre

Rome-born producer Nan Kolè (a.k.a. Francesco Cucchi), is on
a mission to showcase Durban’s own home-grown electronic
genre – gqom (the sound made by dropping a rock on tiles).
In the wake of the genre’s mounting popularity, and the launch
of his label Gqom Oh! last year, My Italian Link took the opportunity to chat with Nan Kolè about the artists he’s working with,
and the essence of gqom culture.

How did you come to have a career
in music?
My father and great-grandfather played the violin,
so I was brought up around music, and my family
has always been supportive. I started turntabling
around 1994. Then, around 2001, I started to play
the professional circuit in Rome, where I learnt a
lot from the other DJs in the scene.
Where did the name Nan Kolè come from?
Around 2013 I visited Liberia with my partner
from my previous label, Soupu Music. We
were visiting her grandmother, who teasingly
called me Nan Kolè. In the Kpelle language
it means 'bright man,' but in this context she
endearingly called me 'white man.'
What do you love about contemporary
African dance music?
It’s very powerful, and it’s soulful. It’s something
that really inspires new elements in electronic
music. The scenes across the African continent
are all unique, and they’ve really influenced European dance music in the last decade.

What exactly is gqom?
It’s an electronic music characterised mainly
by broken beats and crescendo – meaning
it starts off slow and reaches its peak about
four minutes in. It represents Zulu youth
culture from KwaZulu-Natal, especially Durban. Gqom is really defined by 'broken beats'
that don’t play by the rules of other genres.
It also has abstract sampling of things like
ululating, or dogs barking – anything that
represents the sounds of the township.
What does gqom reflect about Zulu
youth culture?
Gqom started out as the music of teenagers
in the Durban scene. These guys are still
living with their families, so they’ve grown
up around gospel music and kwaito, for
example. They’ve created something totally
new. One of the important aspects is their
exposure to American hip-hop and trap. In
fact, gqom originated from them trying to
reproduce hip-hop beats. These artists are
so young, and so proud of their culture. They

don’t have any political agenda, though.
Gqom is straightforward party music, with no
hidden message to unpack.
Tell us more about your documentary
and mixtape, Woza Taxi.
We partnered up with Crudo Volta last year
to make a documentary based in the Inanda
township in Durban. Woza Taxi is the title of
the documentary and accompanying mixtape that resulted from the project, both of
which are on Youtube. It showcases Dominowe, Julz Da Deejay, Mafia Boyz, DJ Mabheko, Emo Kid, Formation Boyz, and TLC
Fam. Crudo Volta is a collective of Italians
operating out of Europe, who did a really
great job of showing gqom artists without
any filter or preconceived ideas. This is
the best way to represent gqom. Crudo in
Italian means 'raw', and that’s exactly what
gqom is. These guys are so pure – there
isn’t a lot of internet access so they don’t
have a lot of external influences. The music
has evolved untainted.

Why do you think it is important for
South Africans and Italians to interact
musically?
It’s important for all cultures to interact musically. Music is another level of language.
You aren’t thinking about cultural differences when you’re all together on a dance
floor. At the same time it’s an opportunity to
learn about other cultures when you work
with other artists. With gqom, for example,
I have learnt a lot as a 37-year-old from
these youths in a totally different world. So
it’s important for different cultures to interact
musically because it unites, there are no
preconceptions, there’s just the music.

Follow Gqom Oh! and find out more about
the genre on Facebook and SoundCloud. You
can also find the Woza Taxi documentary and
mixtape on Youtube.
©Photo : Tommaso Cassinis
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A Guide to
gqom Artists

1 • Nan Kolè and TLC Fam. 2 • Julz Da Deejay. 3 • Nan Kolè a.k.a. Francesco Cucchi. 4 • Dominowe. 5 • DJ Mabheko. 6 • Resto from the TLC Fam.
7 & 8 • Via cabe rides through the city of Durban, Woza Taxi takes us to the homes and studios of gqom artists such as Dominowe and DJ Mabheko.

Nan Kolè suggests starting out with
tracks like Africa’s cry by Dominowe,
or Zulu War by Formation Boyz.
You can also check out artists the
producer has worked with, such as
Mafia Boyz, Emo Kid, Forgotten Souls,
DJ Mabheko, Menchess, Cruel Boyz,
and of course, the self-proclaimed
king of gqom: DJ Lag.

8
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FASHION
...............................
ERMENEGILDO ZEGNA

Ermenegildo Zegna
Innovation & tradition
brought together
in perfect harmony
Fashion and Hollywood frequently go handin-hand, but it’s not every day that a brand
announces a collaboration with an actor as
noteworthy as Robert De Niro. Ermenegildo
Zegna’s SS17 campaign, entitled 'Defining
Moments,' does just that.

LIVING YOUR OWN DEFINING MOMENTS

FROM HUMBLE BEGINNINGS TO GLOBAL RECOGNITION
Founded in 1910 in the Italian town of Trivero, Ermenegildo
Zegna has stayed in the family for over a century, being passed
down through four generations. From humble beginnings in
the Biellese Alps, Zegna has grown to be the world’s largest
menswear brand by revenue. Soon after the initial Zegna loom
was opened, the label gained a reputation for producing fabric
of an excellent quality, which led to its 1938 expansion to New
York as the Zegna Woollens Corporation. Significant milestones
include the 1968 launch of the brand’s first ready-to-wear line,
and the opening of its first boutique in Paris, in 1980. In the
meantime, Zegna has continued to grow, opening hundreds of
boutiques in various locations around the world.

LINK n° 4
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'Defining Moments' signifies a shift in the luxury menswear
label’s marketing strategy, Zegna’s Artistic Director, Alessandro Sartori, envisions the campaign as creating a
dialogue between the brand and its customers. 'Defining
Moments' includes a classic print run, but the heart of the
SS17 campaign is a series of short films starring the iconic Robert De Niro, and McCaul Lombardi, a Hollywood
newcomer and star of 2016’s American Honey. Directed
by Francesco Carrozzini, the films capture De Niro and
his co-star discussing the defining moments of their
careers, while interacting with the Ermenegildo Zegna
garments they have chosen to wear. The conversations
between the master and the student, framed by Zegna’s
clothes, allow customers to create a more personal association with the brand, by living their own defining moments alongside Ermenegildo Zegna.
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FASHION
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ERMENEGILDO ZEGNA

PASSION TRANSCENDS
GENERATIONS
In choosing Robert De Niro and McCaul
Lombardi as the faces of the 'Defining
Moments' campaign, Zegna brings together two men with much in common
– their love for acting, a shared ItalianAmerican heritage, and a certain natural
elegance – while simultaneously creating
a space for passionate dialogue around
the defining moments of their careers,
one of which is the stuff of legend, and
the other which has just begun. In one of
director Carrozzini’s short films, De Niro
offers Lombardi insight into his acting
philosophy and the benefits of risk-taking,
but tempers this with a look at what both
draws him to, and makes him shy away
from different roles. Lombardi, who is
visibly keen to learn from De Niro, asks him
about his various notable mentors, and
working with icons like Marlon Brando.
De Niro talks about his early days as a
young actor, and how he and his fellows
felt a reticence to do TV work, fearing that
it would trap one. Interestingly, television
is now one of the most sought after
mediums for an actor, due to the scope
available to a character within a series as
opposed to a single film, and so through
the sharing of ideas and opinions in the
'Defining Moments' campaign, we learn
of the changing world that we all live in.

Alessandro Sartori, Artistic Director of Ermenegildo
Zegna, believes that the 'Defining Moments' campaign
will change the way in which customers interact with the
brand. The core concept of the campaign is a move away
from the brand presenting a monologue or single perspective to its consumers, instead focusing on human
conversation and meaningful interactions. According to
Sartori, much of Zegna’s story is "defined by the people
who wear it – people around the world from different
generations and with different experience." This sentiment was echoed by Gildo Zegna, the current CEO of
the company, in his observation that both the consumers

Ermenegildo Zegna Boutique (Sandton Shopping Centre)
Diamond Walk, Sandton City U22, Johannesburg
Open daily from 9am to 9pm - Tel.: +27 (11) 326 7767
| • www.zegna.com
Photos : 'Defining Moments' campaign by Zegna.
Artistic Direction: Alessandro Sartori,
Director and Photographer: Francesco Carrozzini,
Starring Robert De Niro, McCaul Lombardi.

of the brand are changing, along with their demands
and the market within which Zegna operates. Ermenegildo Zegna has seized this need for change and transformed it into an opportunity to add a new chapter to the
long and illustrious history of the brand. While the suit
has long been the centrepiece of Zegna’s menswear
lines, the 'Defining Moments' campaign aims to both
enrich and soften the mythology around the iconic garment by using it to frame an open and emotional
exchange of ideas between two men at the top of their
game. Robert De Niro and McCaul Lombardi will surely
enable Zegna customers to connect with the brand on a
new level, by offering up their own aspirations and
memories as points of contact.
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A NEW APPROACH TO BRANDING

ERMENEGILDO ZEGNA IN SOUTH AFRICA
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FASHION
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SHOPPING WOMEN
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4
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2

A summer night…

A dinner by the river, a cocktail party, a ceremony, a chic and trendy event?
Our fashion selection will shine with contemporary elegance. With colourful and floaty
fabrics, distinguished leather and gems, these creations reflect a radiant femininity.

6

7

8

3
1 • Pomandere / Cotton and silk top - €211 • www.pomandere.com • 2 • Golden Goose Deluxe Brand / Viscose skirt - €315 • www.
goldengoosedeluxebrand.com • 3 • Sergio Rossi / Black suede, ankle strap sandals with multicoloured glass gems - €650 • www.sergiorossi.com
• 4 • Tod’s Double T / Python handbag - €2,950 • www.tods.com • 5 • Liu Jo / Ling floral print dress - €595 • www.liujo.com • 6 • Spallanzani Jewels
/ Yellow gold, hematite earrings with pearlsl - €2,000 (per unit) • www.spallanzanijewels.com • 7 • Roberto Cavalli / Silver viper arm bracelet paved
with Swarovski crystals - €990 • www.robertocavalli.com • 8 • Ferragamo – Ginny Glitter Galactica / mini bag - €525 • www.ferragamo.com

LINK n° 4
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Erratum: on p59 of My Italian Link n°3, the red and white striped bikini was labelled as a Calzedonia product.
Please note that this bikini is a creation by Bluemarine. We apologise for the mistake.
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Fresh air style!

This chic sportswear collection flaunts light fabrics, strong colours and
impeccable tailoring. An impressive and compelling look for a day’s ride. Enjoy!

8
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1 • Napapijri / Navy blue fleece blazer - €199 • www.napapijri.com • 2 • Harmont and Blaine / Orange cotton chino pants - €181 •
www.harmontblaine.it • 3 • Moncler / Cotton polo shirt - €170 • www.moncler.com • 4 • Lanieri – Seersucker Check / Black
check shirt, 100% wool - €110 • www.lanieri.com • 5 • Piaggio / Electric bike - €3,399 exclusively on • www.urgence-ebikes.com
• 6 • Colmar / Black leather bag - €109 • www.colmaroriginals.it • 7 • Roberto Cavalli – Ronda 515 Quartz / Water-resistant watch with leather
strap - €700 • www.robertocavalli.com • 8 • Trussardi / White leather shoes - €650 • www.trussardi.com
| w w w . my i t a l ianlink. com
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Must-Have

BORSALINO: Iconic hats
Founded in 1857 by Giuseppe Borsalino and his brother Lazzaro, Borsalino
has always epitomised style, elegance
and quality. Certifiably 'Made in Italy,'
the most famous hat brand in the world
embodies a sentiment of tradition
and quintessential Italian style. Marco
Moccia has been the CEO of Borsalino since 2012, and has paved the
way towards a new era for the brand
by focusing on a women's collection.
However, the Borsalino hat remains a
must-have in any man's wardrobe!
The Panama Extra Fine Small Brim
for men in 6 key points:
1 • White straw hat
2 • Black grosgrain band
3 • Gold Borsalino logo on the band
4 • Elegant and timeless shape
5 • 100% Made in Italy
6 • Price: €395

|• www.borsalino.com

800,000:
In the early 1950's, Borsalino produced
around 800,000 hats per year!
ICONIC DATE:
In 1970, the movie 'Borsalino,'
starring Alain Delon and Jean-Paul
Belmondo rekindled love for this
iconic hat amongst the youth.
TODAY:
Borsalino can be found in the
most prestigious of stores, such
as Bergdof Goodman, Barneys,
Harrods, Bon Marché, Isetan, Harvey
Nichols Baku and Istanbul, Corso
Como Shanghai… The brand also
has nine Borsalino stores in Italy.
ITS ALL IN THE DETAILS:
Each hat can be personalised
through the stamping of the owner's
name or initials on the inner band
in precious 18-carat gold leaf.
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